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IT’S SURPRISING 
WHAT YOU KNOW 


THOMAS THOMPSON 
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LOOK, CHUM... 


That last Manuscript you sent out. . 


Did the letter from the Editor say “This is 
a honey! Voucher for check going through 
today.’’ Or was it ‘Sorry, but this one just 
doesn’t jell?’’ 


Was it really a Story . . . or was it a tale 
or a narrative you tried to peddle as a Story? 
Do you actually know the essentials of a 


salable Story? 


Do you know the difference between Plot and 
Story . . . and why formula plots get the 
rejection slips while formula Stories get the 


checks? 


Do you know the Three Manners Of Preser:- 
tation . . . the only three used in the great 
majority of Short Stories . . . and just what 
parts of the Story should be written in each 


one? 

Do you know the Nine Ingredients inherent 
to most Stories . . . and where they should 
be used? 

Have you ever seen a picture of a well-con- 
structed Story . . . drawn to scale in graph: 
form showing exactly what belongs where? 
Do you have on your desk a 500 word Syn- 
opsis of the Story . . . not of one particular 
story but of any Story in the Adventure, 
Sport, Love, Air, Sea, Far North, Detective, 
Mystery, Business Problem, Marital Life, 
‘Teen-Age Tribulation or what-have-you 
fields . . . all laid off in Scenes and Plot 
Steps ready for guidance in composition and 
Timing? 


NO? 
Then, Chum, you need 


MASTER FORMULA! 


95% of the Short Stories published today 
follow the pattern shown by MASTER FOR- 
MULA. Proof lies in the magazines on your 
tubfe, 

Isn‘t it time to quit fumbling? Gamble a 
penny post card for our ROAD MAP FOR 
WRITERS. It answers most of the questions 


posed above and gives you a wealth of writ- 
ing information you never knew about. 


Just address: 


MASTER FORMULA 


Box 1741 Fresno, California 


=a SLANT 


SUCCESSFUL FICTION MUST 
HAVE A PROFESSIONAL 


| SLANT 


| THEREFORE: Let our staff—successful fic- 
tion writers today—give you the neces- 


sary help, the friendly advice, that will 
| slant your best manuscripts to the best 
| markets. 


| UNDER THE EXPERIENCED DIRECTION OF | | 
‘ PROFESSIONAL WRITER, your writing | 
will begin to glow with the polish and 
| life that editors are looking for! 
| 
manuscripts to us for professional | 
criticism at $1.00 per thousand | 
| words, up to ten thousand; 50 cents each addi- | 
tional thousand. Minimum fee $3.00. All fees | 
payable in advance. Please enclose return postage. 


FICTION WRITER’ CLINIC 


j send your 
| appraisal and 


P. O. Box 366-A Fair Haven, New Jersey 


| 
| 


| 

MALCOLM BLAIR, Director 
| 


“The belongs t to those who prepare 
for it now.” 


MAREN ELWOOD 


Author's representative, literary collabora- | 


tor, Author of the current non-fiction best | 


MAKE YOU 
Book-of-the- 
WRI 


CHARACTERS 
(Houghton Mifflin,) 
Club recommendation: 
THE SHORT SHORT (The Writer, 
and her latest book, 111 
WRITERS, published — by 
Hall. 


seller, 
$i ORY 
Month 


Radio 

Enolish 

Journalism 

How to Study 

Public Speaking 

Humor & Gag Writing 
Prob. of the Prof. Writer 
Mystery & Detective 


Professional 
Training 


For Writers & 
Advertising 


Newspaper 
Publicity 
Juvenile 
Screen 

(Approved for Veterans; 

also non-quota Foreign Students) 
Established 1923 

Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed | 


writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Blvd. Hollywood 27, California | 


Inc.), | 
DON’TS FOR | 
Gehrett-Truett- 


| 
Fiction 


| 

Article & Feature | 

| 

| 
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WRITERS! 
Especially Beginning Writers | Yo Factory 


AVOID “EXCUSE ALLEY!” | 
because “SUCCESS STREET” 
here! 


is just around the corner 


Your manuscript needs personal at- 
tention! You have put in it the best 
rey . you have! No slush nile, no printed 

forms, no factory methods here. You 
YOU CAN DOUBLE bs : and your manuscript will be treated as | 
YOUR WRITING : | individuals. Repeated efforts where 
INCOME NOW it fits should bring about the sale. 

ee 


IMMEDIATELY! _ Our satisfied clients think so. 


FAY M. SHERWOOD 
Shop around for a while. We have no 
If you de away with the mechanics that convincing argument that we are the 
go into a play, story, book or radio pro only ones who can do it. If you want 
gram, and devote all your time to writing the best, though, you must pay for it. 
creative material, you can more than It’s blunt but true. Let no one fool | 
double vour writing income immediately | you. 
you can break into markets vou've never 
dreamed of hitting! The famous Sher- | Our tee to handle your MSS is $1 per | 
wood “Brief is the answer. \ Sherwood 1,000 words, up to 10,000-——and 50c | 
Brief does the mechanics—you do the | per M above this. $5 is our minimum | 
creative writing! | for one manuscript, 5,000 words or | 


What Is A Sherwood “Brief?” less. 


Its a rough draft of a story—1000 words 
for novels are 
or more—and consists of complete, con Hundreds of requests for novels - 
| compelling us to make a concession 
centrated plot, interesting characters, 
| from which you benefit. For $5, we | 
sparkling action, conversation, back- 
| shall read your novel, try to sell it 
ground. It's yvours exclusively—each Sher- 
: | immediotely, if it has any possibilities, | 
wood “Brief” is different. From this brief 
: ae | or in a report give you our honest 
vou write your own story in your own 
words. It’s quick! It’s easy! It works! P . 
and it means money in your pocket! One 
client sold Il stories from 14 briefs; a fa- 
mous network radio writer uses a_ brief 
a week! 


Our commission: 10%. Return post- | 
age with each MS please. Or if you | 
wish, ship by Express. | 
Let us help you as we have helped so No fees, of course, for professionals 
many others. Get started now to cash in —and fees dropped after two sales 
on the bigest and most lucrative market for beginners. 
in publiching history. 
Mail This Coupon NOW. No obligation! 
WE HAVE THE MARKETS AND 

HAVE DONE IT FOR OTHERS—WHY 
FAY M. SHERWOOD : NOT YOU? Pack up your MSS now, 
Director, International Foundation for ship them and let us prove it. 

Scribes 

Dept. 1-B, 212 Atlas Building 
Salt Lake City 1, Utah 
Please send complete information on the 


SHERWOOD “BRIEFS” by return mail 


MANUSCRIPT BUREAU 


154 Nassau St. — Tribune Bldg. 
New York 7, N. Y. 


NAME 


ADDRESS 


CITY STATE 


June, 1950 
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Revision of 


BOOK MANUSCRIPTS 


ANY OF YOU have written to me, 


telling of the 


difficulty you have experienced in getting a writer 


who will take your script in hand and revise it. 


It is 


easy, you say, to find someone who will read your work, 
appraise it and tell you if it needs rewriting. But to find 
one who will actually get in there with you and do the writing — that’s another 


question! 


| do manuscript revising, constructive criticism, editing or personal consultation, 
as your individual needs may indicate. 


issue no printed lessons . 
promptly . . . treat you as a friend. 


. answer all mail personally .. . 


| accept a limited number of clients . 


report on manuscripts 


Write today for my free folder entitled 
“LITERARY HELP,” and tell me about your writing problems. 


INTERVIEWS BY ARRANGEMENT ONLY. 


CHARLES CARSON, Literary 


601 So. ‘Vermont Ave., Los Angeles 5, Calif. 


MONTANA WRITERS’ 
CONFERENCE AND REGIONAL 
ARTS ROUNDUP 


(Co-sponsored by the Montana Institute 
of the Arts) 


July 24 — August 8, 1950 
Writers’ Conference visiting lecturers: Helen Ever 
itt, A. B. Guthrie, Jr., Edith R. Mirrielees 
tanans—Naomi Lane Babson, Grace and 
Barnett, Mary Brennan Clapp 
man A. Fox, H. G 
Mildred Walker, M. Catherine White; 
sey Howard, Director. 
Workshops in arts and crafts, 
western dancing, music 
Weekend tour, Virginia City University summe 
ii theatre; Three Forks, Lewis and Clark pageant, 
directed by Bert B. Hansen; mountain trips. 


WRITE TO DIRECTOR, REGIONAL ARTS 
ROUNDUP, 
MONTANA STATE UNIVERSITY 


MISSOULA, MONT. 


drama and film 


Mon- 
Olive 
Leslie Fiedler, Nor- 
Merriam, Robert P. Struckman, 
Joseph Kin- 
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‘WRITERS . 


WORK TO DIRECT ORDER ONLY! 


Title Mag. Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 
a. | have written and sold the above articles plus 

1000 others in the past 15 years to over 100 
different national magazines. 

My students—WRITING AND SLANTING TO 
DIRECT ORDER ONLY—are featured today in 
scores of newsstand publications. 

| have developed a NEW—COMPLETELY PER- 
SONAL—ABSOLUTELY INDIVIDUAL — Course 
in Article Writing SLANTING YOUR PERSONAL 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

No offer AS UNIQUE —AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER 
OR THE PROFESSIONAL—has ever before been 
made by a SELLING WRITER AND RECOG- 
NIZED INSTRUCTOR. 

Write for Terms and for FREE Pamphlet, 

“Writing To Direct Order Only.” 


WILL H. MURRAY 


Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


HOLLYWOOD AGENT SINCE 1919 


deline M. Alvord 


CHESTER BEMIS, Associate 
IN THE SHADOWS OF THE HOLLYWOOD 


STUDIOS 


STUDIOS WANT NEW IDEAS IN STORIES! 
Have yo. something new and fresh to offer? 
If you have, we can sell it. 
SEND FOR BOOKLET: FACTS ABOUT 
WRITING and SELLING SCREEN STORIES 
and GETTING YOUR BOOK PUBLISHED. 
FREE TO WRITERS. 
1317 NORTH BRIGHTON ST. 
BURBANK, CALIFORNIA 
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Mostly Personal 


Our readers will be glad to see many 
changes and improvements in the Quarterly 
Handy Market List published in this issue. 
These include closer systematization of the 
entries and of the symbols used in making 
entries, the more exact division between 
the A and the B groups, and, particularly, 
addition of a number of magazines to the 
list. 

Most rapid increases in magazines are in 
two groups: science fiction, of which we 
note 7 new ones started within the last three 
months; and the men’s magazines which 
seem to follow the lead of True and Argosy 
rather than Esquire, that is, magazines which 
concentrate on true adventure and discovery 
for a men’s audience. As we have noted 
several times in recent columns of “What 
the Editors Want Now,” this is one of the 
most competitive and vigorous markets 
among magazines today. 

The schedule for our market lists’ we can 
now announce as follows: the Quarterly 
Handy Market List in January, April, July, 
October; the juvenile list twice a year, Feb 
ruary and June; verse in February, syndi 
cates in May, specialist magazines in August, 
greeting verse and plays in September, book 
publishers in November, trade journals in 
December. Or, to put it: month-by-month, 
the schedule is this: 

January—Quarterly Handy Market List 

Februarv—Verse and Juvenile Markets 

March--Annual Forecast Issue 

April—Quarterly Handy Market List 

May—Svndicates 

June—Juvenile Markets 

July—Quarterly Handy Market List 

\ugust—Specialist Magazines 

September—Greeting Verse and Play Mar- 

kets 

October—Quarterly Handy Market List 

November—Book Publishers 

December—Trade Journal Markets 


The philosophy of the schedule is evident: 


to give the most complete coverage available 


in magazine form, together with most up-to 
date revision, particularly in the general 
markets valuable to the largest: groups of 
our readers. 


There is one philosophy in our market 
lists which is not quite so evident: the feel 
ing of our readers that the complete market 
list of the type found in A&/ is superior to 
the list which singles out a particular form, 
such as the short short or the filler, and gives 
a listing limited to markets for such a form 
of writing. We shall, of course, publish 
many articles on the particular forms, in- 
cluding information on marketing. But the 
regular, compact market lists are for every 
writer. 

Here is an example. A student of mine 
recently finished a good short short of 1500 
words which depends upon a revelation of 
character to provide a solution to a prob 
lem for a young married couple; the view 
point is the woman's. Woman's viewpoint, 
family problem—these suggest a market in 
the women’s magazines as particularly like- 
ly. One turns to the Quarterly Handy Mar- 
ket List to examine the needs of all maga- 
vines in this classification and finds that 
several want stories in this length: Canadian 
Home Journal, Family Digest, Good House- 
keeping, Household, Today's Woman, for 
examples. The family story also has a place 
in the general magazines. A glance through 
these lists picks up other markets, such as 
American, Collier's, Cosmopolitan, etc. In 
first-person treatment, the story might have 
a place in one of the confession markets, 
And there are markets in the August list of 
Specialist Magazines. In a few minutes one 
can compile quite an exhaustive market list 
for this story, enter names and addresses for 
reference on the market record for the story, 
and start the piece on its way in the mails. 
And at the same time, another reader is 
using the same lists to compile his group of 
markets for a story of 3000 words on a love 
theme, or western action, or detective; or 
an illustrated article on an important: per- 
sonality, or a short filler on an interesting 
educational development in his Community. 
During a full year, then, all the market lists 
together helpfully fulfill meeds of every 
writer. 

Those of us who work with the Quarterly 
Handy Market List are continually amazed 
at the great changes which take place among 
the largest: markets—presumably the most 
stable markets of all~in a period of only 
three months! Writers feel these changes, 


(Continued on Page 33) 


AUTHOR & JOURNALIST, Published Monthly at 839 Pearl Street, Boulder, Colorado; Author & Journalist 


Publishing Co., Inc. Editorial address: Denver 


Managing Editor: 


10, Colorado. 
Horace Critchlow. Business Manager: 


Alan Swallow, David Raffelock. 
Entered as second-class 


Editors: 
Raymond B. Johnson. 


matter, May 5, 1948, at the Post Office at Boulder, Colorado, under the act of March 3, 1879. All rights 
reserved by Author & Journalist Publishing Co. Printed in the U.S.A. Founded, 1916, by Willard E. Hawkins 
SUBSCRIPTION RATES: $2 per year, in advance; Canada and Foreign, $2.50. Single copies, 25c. Adver- 


tising rates furnished on request. 


Vol. XXXV 


July, 1950 


No 7 


| 


We sell to all good marheth... 


"High, iiide and Handsome" STAR ven" 


EEKLY "Never Another Love" Love by Kay Wayne 
PAGEANT "One Man's Muskie" by Jan Tempest 
by George 0. Smith 
"Fly the Meil" TeaVel | "The Taj Is Still There" UPER 
by Douglas J. Ingells A Trae by Deane Dickason IPORTS 
"Gertie Longshot" 
SIZE BOOK READER'S-CHOICE LIBRARY 


"Voice Detector" SALE "Qld Duncan's Dream" 
by Frank Kane by Alexander Wallace 


crushes? | sywpicaTe | RANCH R 


& Novel by Del Rayburn "Funny Face" 


The Quality Press, Ltd. (London) by James Gunn ie wie 


G 


by Duane Featherstonhaugh | Love But Knew" 


"Killer's Lament" by Pritzie Hammond | "The Much Mistaken" 
by R. M. FP. Joses by Vince Lunny 


MA@AZINE>: STORIES WESTERN 


FANTASY 
"Reunion by Night" IARGOSY| magazine "This Trail to Gunsmoke" 


by A. Bertram Chandler | "Don't Jinx the Pitcher" T A Short Novel 
by Bill Erin by Lee Floren 
This Week hollywood "Lay ofr, MaecDuff" "Swindlers in Uniform" 


"Birth of a Salesman" D TECTIV, by Francis Hamilton by Ernest Zaugg 


ADUTTON BOOK GRAMERCY PRESS NEW 


SERVICE: 

If your material is salable, we'll sell it to the best possible markets at best possible rates and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands 
but can be repaired, we'll give you detail-by-detail advice on how to repair it, so that you 
may, without additional charge, return it to us for sale. And if your material is completely un- 
salable, we'll tell you why, and give you specific advice on how to avoid those errors in future 
material. We report within two weeks. 


TERMS: 

PROFESSIONALS: If you are selling fiction or articles regularly to national magazines. 
or have sold a book to a major publisher within the past year, we'll be happy to discuss handling 
your output on straight commission basis of 10°% on all American sales, 15°/, on Canadian 
sales, and 20% on British and other foreign sales. 


NEWCOMERS: As recompense for working with beginners or newer writers until you 
begin to earn your keep through sales, our fee, payable with material sent, is five dollars per 
script for scripts up to 5,000 words, one dollar per thousand words for additional thousands and 
final fraction (for example, seven dollars for a script of 6,895 words) . $25 for hooks of all lengths; 
intormation on terms for other types of material upon request. We drop all fees after we make 
several sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 19, N.Y. 


IT’S SURPRISING 


“The word” ts simplicity 


WHAT YOU KNOW 


THOMAS THOMPSON 


The biggest paradox in the writing busi 


ness, to me, is that a writer can know so 
much without knowing anything. It needn't 
bother anyone until that fateful day when 
alter you've sold say a hundred stories some 
old timer, speaking off the elbow, makes a 
casual remark that opens your eyes to the 
secret of the entire thing. Then you've had 
“the word.” From now on it is easy. You 
say, “Why haven't [ seen this? Why hasn't 
somebody told me?” 

I have had “the word.” [ have had it sev- 
eral times. I shall, no doubt, have it several 
more times. It is a wondertul feeling. It is 
no less a thrill now, after a hundred and 
sixty-five published stories and three novels, 
than it was the first time [ sat in a night 
school class conducted by Catharine Barrett. 
I had never sold a story at that time. But 
I was going to sell one. All [T needed was 
‘the word.” And I got it. 

What was it? I don’t remember. Perhaps 
it was that a story has a beginning, a middle, 
and an end. Or perhaps it was simply that 
the first paragraph must set the mood of 
the story. Or that a story must move for- 
ward and all dialog must be pertinent to 
the story. Whatever it was, you can rest as- 
sured it was good advice. But “the word,” 
in itself, didn’t sell that first story. It did, 
however, start me toward that first sale, and 
in due time I got a check for a little sketch 
I did in that very class. The check, from a 
local newspaper, was for five dollars. I re- 
member J gave a party to celebrate. The 
party cost thirty dollars. 

I wanted to write westerns for the pulps. 
Catharine introduced me to James Charles 
Lynch, one of the best, and I sat at his knee 
and got “the word.” I couldn't sleep. It was 
all so simple. You introduced a hero who had 
a problem and you went ahead and solved 
that problem. Since this was a western, best 
to solve the problem in gunsmoke. I tried 
it and I failed and yet I didn’t, for I started 
selling stories. So why do [ say I failed if I 
sold? Simply because I now knew more than 
I could handle. I couldn't get everything | 
knew into anything I wrote. I didn’t know 
enough to do the things IT knew. 


July, 1950 


Right at this point, lest someone get the 
idea Iam opposed to instruction and advice, 
let me hasten to say that I would. still be 
groping for that first sale if it hadn't been 
for people like Catharine Barrett and James 
Charles Lynch and dozens of others of those 
wonderful people who went out of their 
way to help me. The point is, “the word,” 
at the time it is given, is seldom any good 
because you aren't ready for it. It fouls you 
up and gives you ulcers, but just about the 
time you are ready to blow your top a story 
sells. And then, if you are smart, you will 
take a quick glance at that story to find why 
it sold. Or perhaps an editor or your agent 
will come right out flat footed and tell you. 
Phen is when you sit back, completely amiaz- 
ed with yourself, and say, weakly, “That is 
what teacher was trying to tell me five years 
ago and I thought she was crazy!” 

There is no doubt in my mind that 
cessful Commercial writing is a long process 
of growing up. It is a lot like parents teach 
ing the facts of life to four-year-old children. 
The child asks, “Where did I come from?” 
The parent goes into a two-hour lecture. 
The child meant, probably, did I come from 
Denver or Portland? and if the lecture goes 
in one ear and out the other. Only it does 
n't, really. Some day, a long time hence, it 
will all fall into place and when it does it 
is like meeting an old friend. The college 
student, faced with the real thing, smiles in- 
wardly and savs, “So that’s what Mom was 
talking about that day!” 

That, then, is why it is a paradox of the 
first water. \ writer, by the time he is sell- 
ing consistently, really knows a lot of things 
about writing. If he has a good agent, as I 
so fortunately do, that agent will keep reiter 
ating the facts of life as the writer goes along. 
(And now and again the writer will make a 
great discovery for himself. But if he’s hon 
est he'll admit he has heard this particular 
piece of advice time and again, but he was 
never ready to put it to use. 

'f I seem vague about these little morsels 
of golden thought which I parcel as “the 
word,” it is purposely so. I would be betray 
ing mv own beliet if I were to trot them out 
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suc- 


| 


and give them to you, like lumps of sugar. 
Besides. vou’ve heard them all, anyway. 
When the time is ripe they'll be there for 
you to use. That, really, is what makes this 
business so intensely interesting. Every day 
can be Christmas. And some days will be. 
You'd be surprised how much you know 
about writing. 

There was, though, a warning contained 
in the second line of this piece. It is well 
worth examining. It concerns the day, when, 
with some sort of a name to your credit, you 
get the “big word.” It may come from your 
agent, just after you have made a major sale. 
Or, you may feel it is time to take New 
York by storm, and you go back there and 
welk right into it. You talk to editors; they 
tell you what it is about you they like. Then 
you come home, feeling good, indeed, and 
follows a month or so when you do nothing. 
Or perhaps an editor comes to your town 
and asks to see you. It could happen, be- 
lieve me. It has happened to me. 

Some time back when things were going 
particularly well with me in the pulps I did 
a story with a San Francisco background. It 
so happens I love San Francisco and I loved 
this particular story. It was written at white 
heat and all the enthusiasm [ felt for that 
story leaked right off on the paper. I had 
a quick letter from my agent saying he liked 
it very much. The next thing I knew he 
forwarded me a letter from Margaret Cousins 
of Good Housekeeping. No, she wasn’t buy 
ing the story. But the agent had thought 
enough of it to send it there because he per 
haps saw certain things in it he wanted her 
to sec. Much later the story sold to a pulp 
market. Vhe editor, Mike Tilden this time, 
was kind enough to praise the story. He 
featured it, my name on the cover, all that— 
It was a satisfying piece of work. 

Now if my agent—and let’s name him— 
Captain Joseph T. Shaw—for I dislike arti- 
cles where names are never mentioned—it 
my agent hadn't been the genius he is, he 
might have stopped me right at that point 
and given me the word. But he didn’t, be- 
cause he knew I wasn’t ready. He scarcely 
mentioned the story again and I pouted a 
while. But I went right on turning out copy 
and I went right on selling it. 

And then, one fine day, Margaret Cousins 
came to Portland and was our dinner guest 
at a meeting of The Oregon Freelance Club. 
I had the extreme pleasure of meeting her 
and visiting with her. By this time she had 
seen several stories of mine. none of which 
she could use. Like many editors, Miss Cous 
ins has the amazing facultv of remembering 
every storv she has ever seen. She knocked 
me right off my chair by remembering the 
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long ago San Francisco story. She said, “Do 
you know what was wrong with that story?” 

“No,” I said. “I don’t.” But I was all 
ears. I was about to get “the word” again. 

“The story was too complicated,” said 
Miss Cousins. “Why there was enough ma- 
terial in that piece to make a dozen stories.” 

And there I had “the word.” Top echelon 
word, too. And believe me, truer and more 
needed advice was never given me. I had a 
bad habit of complicating all my stories to 
the point where the reader practically need- 
ed a guide book to get through one. There 
was the word I needed! I had it now, right 
from the top—. I started simplifying my 
stories. I oversimplifed, of course, and had 
a bad time for a little while, and then all 
of a sudden I started getting better rates 
and selling better markets. Why? Because 
I was sticking to a direct story line. 

See how very, very simple it is? And then 
I got to remembering the dozens of letters 
I had had from Captain Shaw on the same 
subject. I even remembered those long ago 
wonderful evenings in Catharine Barrett's 
classes, and I remembered a diagram she 
used to put on the blackboard. I always 
thought it looked something like a thin 
duck. A straight line, which angles up, and 
at the end of the up line was a circ!= with 
a sort of bill on it—. Ah, you are so right. 
A single story line, leading to a climax and, 
boom, the story is over. So I knew it ali the 
time. But by the time I knew I knew it I 
had sold perhaps a hundred stories! 

Does that prove that the rules themselves 
are not ironclad? Not at all. It merely 
proves that subconsciously IT knew what I 
was doing. Only I wasn’t doing it all the 
way. It was like having the radio tuned al 
most to the station. The program was com 
ing in; you could listen to it. But by just 
a little adjustment of the dial, the program 
came in clear. Please note that I started hit- 
ting better markets and getting better rates. 
I knew how to turn the radio on. I’m grad- 
ually learning how to tune one in correcily. 
It takes a long, long time. 

\nother case in point, very fresh in’ my 
mind, is a recent conversation with Erd 
Brandt of the Post. Like all the editors I 
have ever met, Mr. Brandt is a wonderful 
man who makes all your problems his prob- 
lems. He has a way of making you feel that 
the happiest day of his life is the day he 
buys a story from you. Beyond that, he is a 
wonderfully articulate man when it comes to 
stating what he wants for the Post. 

I had just finished my third novel and Mr. 
Brandt had just rejected it as a serial. It 
was a story of which I’m rather proud. It 
will be published by Doubleday on August 
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24th, and if you think that is a plug you 


are entirely correct. As I say, I'm proud of 


it. Captain Shaw and I worked along on the 
thing, section by section, and as fast as I 
could take it, Captain Shaw would remind 
me of all the things I knew. A lot of them 
showed up in the book. But Erd Brandt 
knew after reading the first twenty pages 
that it was not a Post serial. And Erd Brandt 
was exactly right. Why? Because I wrote a 
novel and not a serial. 

But, hadn't anyone ever told me_ that 
there is a difference between a novel and a 
serial? Well, not often. Not more than a 
thousand times or so, maybe—. In a novel 
you can move along with a bit of leisure in 
introducing your characters and your prob- 
lem. Ina serial they want it laid out plain 
for all to see. And it is not enough that the 
hero is going to get shot. We don't know 
the hero yet and we might say, “So what? I 
don’t know the guy. Let him get shot. He’ 
probably a dope, anyway—.” 

So the word was this: Open with a memor- 
able character in a sympathetic situation that 


If you crave to put words on paper; if 
you best express yourself by written words; 
if you have an urge within you that can be 
satisfied no other way—then you should 
write. 

I believe no person should tell another, 
“you should not write.” Who are we to 
judge another's untried, potential talent? 
There may be hidden in a person a latent 
talent that only many failures will bring to 
the surface. If there is definitely no talent, 
time and discouragement will prove it to 
the aspiring writer. 

I am in my early fifties. All my life I 
have wanted to write. Other things crowded 
in—marriage, family, church and community 
activities. My writing waited; but all the 
time I was gaining factual experiences and 
emotions. Now I have some time to devote 
to writing. I am only an amateur, but I 
have a small success selling garden articles 
and juvenile fiction and articles. Should 
someone have told me years ago, “Give up 
all thoughts of writing. You have waited 
too long. You have nothing anyone wants’; 
Frankly, | would have paid no attention if 
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will lead to action. So I went back over 
all of Captain Shaw’s letters and I found 
where he had told me that no less than a 
dozen times. But it took just so many more 
words of writing and one more rejection be- 
fore I was ready to see it. 

Shall I tell you of the hundreds of hours 
Catharine Barrett has spent discussing char- 
acter? Or how the first paragraph sets the 
mood of the story? Or would you like to 
hear of Jack Woodford’s narrative hook? 
\nd of how the narrative hook was an old 
institution in the days of the cave man? 

You see, you know it all. You know just 
as much as Ernest Hemingway knows. Of 
course, there is that little matter of talent 
which Mr. Hemingway has in abundance 
and so few of us have in such small amounts. 

But, actually, you do know how to write 
a story. All you need to do now is to grow 
up with your trade. You write and you ac- 
quire a bit of polish here, a bit of polish 
there. You get “the word” and you apply 
it, and your stories are lopsided with it. 

(Continued on Page 31) 


anyone had. I believed in my own ability 
eventually to write something someone 
would pay money to print. 

I would encourage any person who really 
wishes to write to try it. That is, if their 
desire is self-expression first, and monetary 
reward a second, consideration, I sincerely 
doubt if any one, even a well-trained, highly 
educated person, would make successful 
writer if the desire for honest self-expression 
was lacking. 

Paper and postage is cheap. Time spent 
in composition is never wasted. So jump 
in, if you feel you have something to say 
to a group of readers, and write it. Then 
let the editors decide whether or not you 
should keep on trying. 

If you really have what it takes, rejection 
slips will only be an incentive to try again 

. and again . and again. 

—JEANETTE SWANSON 


Writing has two aspects—the creative and 
the business. 

The urge to express is universal. To ma- 
terialize thoughts by the medium of words 
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is an inherent desire and need. The desire 
itself is natural; the expression requires 
training. 

lo write—in the form of diary, poem. 
story, article—is in itself a complete func- 
tion of selfexpression and fulfils its aim. 
The value of that writing for publication be 
longs to another step. 

The value of any writing to others de- 
pends upon the perception by the writer o! 
the application of his material to the in 
terests and needs of others; the ability to 
organize it for clarity and maximum “under- 
standabilityv” that the readers may find it 
easy reading and assimilate it; the busi 
ness ability to select proper markets. 

Experience in writing facilitates under 
standing of how to formulate any ideas in 
most effective manner. It requires a lot of 
wastebasket. de- 


writing and a_ bulky 
writings 


mands much comparison of one’s 
with published material, much thought con 
cerning the best way in which one’s material 
must grow. Few of us find the best carrier 
for our thoughts except by long apprentice- 
ship. 

We all should write. Perhaps most of us 
should write only for the inspiration we 


PUZZLE FOR JULY 


Viginia Scott Mine) 


Dear Writer: See what you can do 
On Christinas stulf—Please, something new! 


Skip the stocking, tree and star, 
Skip the wise men from afar, 

Skip the cradle and the birth, 
Skip the carolled “Peace on earth.” 


Our check will be worth waiting for 
But hurry, please! 
~The Editor. 


obtain from seeing our thoughts take word 
forni, the development of ourselves through 
conscious expression and the clear thinking 
we thereby induce. 

If we then seek to sell our work and be 
come Authors with a capital A. we must 
face the facts of literary lite. We must pre 
pare to perfect our writings until they not 
only represent our own best expression, but 
contorm to the needs of those markets most 
logical lor our scripts. 

Only if we are prepared to give hard et 
fort to the business angles of writing are wo 
ready for encouragement to write commerci 
ally. We must Spartanize 
toughen our spirits to take discouragement, 
teach our egos to Compromise between the 


ourselves, too: 
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“what | want to write” and what our po- 
tential editor-buyer wants; and learn to 
live mentally and emotionally to our great- 
est depths and heights, then translate the 
product of our living into manuscripts that 
add their tiny bit to the living of life by 
others. 
—B. Coursin BLAck 


“Who should write?” Anyone with an in- 
ventive turn of mind. It is a safe bet that 
any successful writer would be equally suc- 
cessful as an inventor. It would be equally 
safe to bet that an inventor, given the prop- 
er training, would be equally successful as 
a writer. 

Power of observation to enable him to 
recognize the need of the gadget, ingenuity 
to contrive the gadget, and the required 
dexterity to build the thing are essentials 
in both lines of endeavor. The required 
training and experience, however, are vastly 
different. 

If you are continually trying to contrive 
a different and better way of doing things 
about the house, if you see a fault in the 
way vour lawnmower works or the car be- 
haves, in short, if you are dissatisfied with 
the world as it is, chances are that you are 
basically qualified to be a successful writer. 


—EuGENE Fant 


There must be a hundred thousand ol 
us, at least, and Tam glad Iam one of them. 
If no one wrote except geniuses, there would 
be a lot of blank spaces in county papers. 
city dailies, filler columns, how-to-do pages, 
small magazines, Sunday school papers 
ves, and the pulps and slicks and even the 
qualities. 

Some of us wield a mite-y pen, and as an 
excuse for this article [ will state just how 
iite-y mine has been. [ have collected now 
something over $6000 in) checks—and I am 
a grandmother. (She will be three soon.) 
have published thirty-seven) magazines 
and a dozen newspapers. And no one who 
plans this work as a career will be interested 
mv story. But the hobby writers, the 
part-time creative persons who give a part 
of each day or each week to this setting: 
down-thoughts, might read and sav. “How 
familiar that is to me.” 

I wrote a party invitation in verse at ten, 
a fiction story at seventeen. had things 
printed in the county paper, news stories 
and verse. | had no idea how to try to sell 
them. In college I was editor of the college 
paper and learned there were such things 


(Continued on Page 32) 
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OBSESSION 


Fiction is an illusion of reality. It is a 
heightening, a tightening, a concentrate of 
actuality. 

As writers we have to learn that situations 
which in real life seem highly dramatic may 
not show up with sufficient force and clarity 
when written into a story; that the power 
of a piece of fiction, and its success, may de- 
pend upon the exaggeration and intensifica- 
tion of the material. 

An obsession is an intensified driving 
force. It is desire or belief or superstition 
or conviction raised to an excesswe degree. 

Webster defines obsession as: A persistent 
and unescapable preoccupation with an idea 
or emotion. 

The obsessive differs from the usual or 
logical—not in substance, but in degree. You 
do not alter, you merely exaggerate the 
usual or normal condition till it reaches a 
higher, more dramatic level. 

[he most usual way to introduce this 
quality into your story is by elevating some 
aspect. of your principal character to an 
excessive degree. It may be one of the char- 
acter’s personality traits, an attitude he 
holds, or his aim or desire. This simple 
device raises that story element out of the 
passive state and gives it dynamic driving 
force. 

The obsessive quality carries a character 
to the point of unreasonableness, often of 
irrational attitudes. His desire, aim, atti- 
tude, or trait, has become an intensely emo- 
tional thing rather than a logical, reason- 
able one. 

This quality in real life as well as in 
fiction is what makes people pursue their 
own ways regardless of arguments or per- 
suasions to the contrary, despite even the 
dictates of society, law, or their own moral 
codes. 

Injected into your story, obsession gives 
your character a headlong drive that simpli- 
fies the story conflict. By isolating and 
pointing up this one obsessive quality, you 
have made your character stand out with 
vividness. It is like going over neutral tones 
with strong primary color. 

For example, if your story is about a 
woman who covets a diamond, you do not 
have her merely wish for the diamond, yearn 
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for it, dream of it; you have her become 
haunted by the thought of it, possessed of 
an intense desire, a craving, for it. You add 
this quality, and you have at once a power- 
ful force in your story. 

To counterbalance this additional force 
on the side of the principal character, you 
will have to build up the opposition, That 
means you are immediately equipped with 
a more dramatic and exciting conflict. You 
have taken the story out of the realm of the 
“nice little story” and given it the primary 
elements of strong drama. 

Let us assume that your story is of a wom- 
an who wants to send her son to a certain 
college. That is an understandable desire, 
but a rather tame one. You may have all 
the good story elements of problem and 
obstacles, struggle and accon.plishment, in 
the process of her efforts to raise the neces- 
sary money and to have her son accepted; 
but it is stull not an exciting or important 
story. However, any story—no matter how 
slight the actual problem—can be made both 
exciting and important by the introduction 
of a soundly-built obsession. 

That “soundly-built” is a quality the ob- 
session must have. You cannot merely use 
stronger words in describing a desire or con- 
viction and the emotion accompanying it, 
or you will end up with melodrama that is 
inconsistent and unconvincing. The obses- 
sion must be inextricably built into the 
character. 

You will have to know how 
started, what basic human need was seeking 
compensation. 

For fuller understanding of these points, 
let us use an over-simplified psychological 
theory. There is no place here to go into 
detailed explanation or into the philosophy 
behind it. There is no attempt here to pros 
elytize, but if you will accept the basic tenets 
of this system of ideas, you will find it of 
great benefit in building sound story char 
acters. 


the obsession 


THE LAW OF COMPENSATION 
Individuals seek all through life for a 
sense of security. The feeling of lostness, of 
uncertainty, of inadequacy, is a universal 
one. In some people this uncertainty is 
evident, in others it is not; but only the 
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very rare person—if indeed any at all—has 
entire self-confidence. If you do not believe 
this, if you are fooled into believing that 
liany people have the complete confidence 
and security that you yourself long for, then 
you are, for a writer, not only dangerously 
unaware of the true nature of people, but 
you are also passing up one of the most 
potent instruments for arousing emotional 
reaction in your reader. 

To draw upon that universal quality of 
seeking-for-security is the touchstone of an 
emotional quality of great value in stories. 

The average person has some device for 
compensating for his lack of security. The 
use of this law of compensation is an incom- 
parable tool in building powerful and clear 
and convincing story characters. 

The key to this necessary diagnosis of 
character and its processes is in this simple 
statement: The ego seeks balance. The in- 
dividual always finds some way to compen- 
sate himself for any sense of lack. 

In a majority of cases the compensation 
is evident to the observer but the lack is in- 
visible. The compensation has a_ positive 
quality that gives the illusion of self-confi- 
dence and security. 

An exaggeration of any self-assertiveness 
is sure testimony that a sense of lack lies 
below it. 

Drawing upon an illustration used by that 
fine psychologist, Dr. Fritz Kunkel, let us 
say that the ego is like a pencil held verti- 
4100 cally, and bisected by a disk. 

(Here we use the word ego 
in its sense of the tendency 
in man to be egocentric or 
egoistic, selfish, or self-cent- 
ered, the concern of the in- 
dividual with himself.) 


If an individual is in a 
state of complete self-assur- 
ance (a state achieved only 
by saints) he would function 
merely on the level of the 
—J00- disk that bisects the pencil. 
That is the area of complete objectivity, of 
selflessness. 

The closer we get to this middle point, 
the closer we are to being a truly secure, 
self-confident: person. 

In analysing or building a story character, 
it is very important to use the fact that, 
short of absolute balance in which the ego 
rests at the center, or at point O, the ego 
always achieves a plus and minus balance. 
If the range in the individual reaches to a 
plus-five, it also drops to a minus-five. In 
the individual who reaches a plus 100, there 
is also a minus 100. 
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LINES ON SCANNING EDITORS’ 
MARKET LISTS 
Kathleen McEntire 


I mark—quite neatly—with an x 
The ones who pay the biggest Vv Vv 


Take the man who boasts a great deal, 
who strives to build himself up. Let us say 
he is plus 50 in self-centered assertiveness. 
You may be very sure that he has a problem 
that reaches to the minus level of 50. The 
man himself may not know it, he may re- 
fuse to acknowledge it. In fact, the rule 
of compensation usually works so that the 
individual clings tightly to his assertion of 
confidence, afraid to let go, not understand- 
ing why but holding tenaciously to the posi- 
tive. 

It works in reverse also: the individual 
who obviously has a minus 50 nature which 
manifests itself in shyness or fearfulness or 
any one of many minus forms, somewhere 
has, you may be sure, a plus 50 compensa- 
tion. 

When the person who’s obvious person- 
ality is at a point of minus 100, he is verg- 
ing on the loss of sanity, the point at which 
his conscious will would have no more con- 
trol. But while he hangs on, he is compen- 
sating somehow. He is building up some 
sense of self-importance to off-set the de- 
stroying sense of unimportance. This may 
be in the form of day dreams in which a 
man visualizes himself rescuing the Presi 
dent from assassination, or winning the 
thirty-seven dollar radio jackpot. Or it may 
take the less apparent compensatory means 
of the “persecution complex.” The woman 
who believes that rain fell, on the day she 
wore her new spring outfit, for the sole 
purpose of ruining her new hat, is surely 
building herself up to a high degree of im- 
portance if God would drench the whole 
county merely to ruin her hat. Cosmic 
forces, law, train schedules, lottery, the chair 
one stumbles over or the run one gets in a 
stocking, can seem to the cringing ego to be 
evidence of a malign power conspiring to 
inconvenience, thwart, or upset only it. 

Before we go further into the means used 
by individuals to compensate for some sense 
of lack, we must explore and learn to identi- 
fy the sources of those various and varying 
lacks. 

(Editor’s note: Catharine Barrett's 
tinuation of this article will be published 
next month under the tide “Basic Human 
Needs.”’) 


con- 
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Gag writers do not laugh at their jokes 
any more than a lawyer or a_ surgeon 
chuckles over a brief or an operating table. 
Take it from me, humor demands serious 
writing. The only light part is cashing the 
acceptance checks, and even those are much 
too light to compensate for the mental tor- 
ture involved. But there is fun in creating 
humor from a news item, a bit of gossip, or 
a proverb which in its original state is as 
humorous as an obituary notice. 


Most gag writers maintain a file system 
and a morgue just like their more literary 


crafismen. For instance, Common express- 
ions, such as “It never rains but it pours” 
and “I always cry at weddings,” under ferti- 
lization materialize into something like the 
following for Pipe Dreams, 297 S. High St., 
Columbus, Ohio, or even for Ladies Home 
Journal, Independence Square, Philadelphia 

“The reason some girls cry at weddings is 

because the bride got their boy friend.” 

“\ man worked hard and saved his money 

for a rainy day. At long last he took a 

vacation. It rained.” 

“Crying over yesterday's misfortunes is like 

watering last year’s crops.” 

No gag or joke is new. It’s the writer's in- 
genuity which gives it that fresh slant. Last 
year I had the following published in ‘Wake 
of the News,” Chicago Tribune: 

“Most people in pursuit of happiness are 

in such a rush they pass it right by.” 

One year later another ingenious (?) writ- 
er had this published: 

Most people, seeking happiness 
Miss it, and wonder why, 

They are generally in such a hurry 
They really pass it right by. 

The beginning gagster should make lists 
of places, people, unusual names, common 
expressions, and proverbs. From this list, 
humor, once you have acquired the knack, 
is easily developed. For instance: From 
your list take “money” and join it with 
“health.” Considering that current prices 
are sky high and the dollar valued at only 
62 cents, you contrive the following: 

“Today the health of the man who is sound 

as a dollar is declining rapidly.” Accepted 
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SO IT AIN’T FUNNY 


No one ts satisfied with his fortune 
or dissatisfied with his wit. 
—Madame Deshoulieres 


by Motor Service, 549 W. Washington 

Blvd., Chicago 6, Il. 

There is no such thing as_ plagiarism 
among gag writers. It has a new name now, 
called the switch, or switcheroo. ‘This is the 
simple process of reading a joke, changing 
it around, making the male character a fe- 
male and turning the garage into a_ball- 
room or vice versa. Get the idea? If you do, 
try it. Experiment. 

News items are a splendid source for the 
writer with a humorous eve. Pathfinder, 
“Bypaths,” 1323 M. St., N.W., Washington 5, 
D.C., took this one during New York’s water 
shortage: “No matter what they say about 
New York it’s far from washed up.” ‘That 
old saw about the needle in the haystack in- 
spired this which brought a five dollar check 
from “Bypaths:” “He who wants to make 
hay must get out of it early in the morning.” 
And that prompted this for another “By- 
paths” sale: “The secret of early rising is 
the application of mind over mattress.” Re- 
vitalizing that still further, [ placed this 
version with Family Times, 1115 Eighteenth 
St. N.W., Washington: “It takes courage 
to be cheerful about starting a day that be- 
gins with getting up in the morning.” 

Marriage is always a good subject for sa- 
tire or exaggeration. Charley Jones, Laugh 
Book, 438 N. Main, Wichita 2, Kansas, used 
this: “One reason why some marriages fail 
is because the wife as well as her husband 
are in love with the same woman.” Though 
not exactly mirth provoking, it has a subtle 
philosophy especially appealing to those un- 
happily married who are perhaps the most 
avid of all humor readers. 

The epigram I’m most proud of appeared 
recently in Saturday Evening Post, Independ 
ence Square, Philadelphia 5, Pa.: 

“The average woman has a vocabulary of 

only eighteen hundred words but her turn- 

over is tremendous.” 

Humor has become the lubricant of mod 
ern life and like oil is available to the 
writer who is willing and ready to dig and 


drill for it. Humorists are like—well, what 

are they like—which brings to mind girls. 
(Continued on Page 30) 
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NEWS OF BOOKS AND CONFABS 


Details on other summer conferences for 
writers have reached us too late for prior 
inclusion in these pages: 

The Writers’ Workshop of the University of 
Arkansas is currently in session, June 5-July 15. 

Washington University joined with Linden- 
wood College to hold the fourth annual writers’ 
conference at Washington University, St. Louis, 
June 8-10. 

The English department of West Texas State 
College, Canyon, Tex., is host to the Writers’ 
Roundup scheduled July 23-29. Loula Grace 
Erdman is director, and the program will in- 
clude appearances of Fred Gipson, Arthur Sam 
pley, Elvon Howe, Esse Forrester O'Brien, Lewis 
Nordyke, and Sallie Hill. 

Joseph Kinsey Howard is director of the 
Montana Writers’ Conference, which will be 
held July 24-August 8. Among the visiting lec- 
turers are Helen Everitt, A. B. Guthrie, Jr.. 
Edith R. Mirrielees. Montana writers attending 
are Naomi Lan Babson, Grace and Olive Bar- 
nett, Mary Brennan Clapp, Leslie Fiedler, Nor 
man A. Fox, H. G. Merriam, Robert P. Struck 
man, Mildred Walker, M. Catherine White, and 
Mr. Howard, the director. Further information 
and reservations may be secured from the Di 
rector, Regional Arts Roundup, Montana State 
University, Missoula, Mont. 

The Marauette University College of Journa 
lism, Milwaukee, Wis., is holding a writers’ work 
shop, open to Catholic writers with some pub- 
lication experience, June 26-Aug. 4. 


NEW BOOKS 
Writing to Sell by Scott Meredith. Harper 
& Brothers, 32.75. 

Scott Meredith’s lucid work, Writing to 
Sell, stems from his rich experience and near- 
phenomenal success as a literary agent; it 
reflects a sympathetic approach to the prob 
lems of both writer and editor. 

I couldn't help thinking, while reading 
the book, that here’s a work that will tuin 
many editors to writing and writers to 
editing. Certainly, Meredith's simple, prac 
tical analysis of writing technique is suffi 
ciently stimulating to prompt everyone read 
ing the book to begin work on a story at 
once. 

On the other hand, Meredith knows edi 
tors’ problems and coaches his readers on 
how to avoid irritating them by submitting 
mss. with poor format, to the wrong mat 
kets, at the wrong times, without the proper 
slant, ete. 

Though one might wish Meredith had fol 
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lowed up his good advice with detailed case 
histories, common sense answers that he has 
already capsulized the saliences of writing to 
sell between the covers of a single book. 


H.C. 


I Sell What I Write by Jules Archer, Fred- 
erick Fell, $2.50. 

The dé] staff has been proud to sell and 
to distribute as premiums hundreds of copies 
of Jules Archer’s pamphlet, The Editor Ac- 
cepts ($1). In that pamphlet Archer indi- 
cated exactly how he got the ideas or 25 
stories and articles and how he wrote them 
and sold them to major magazines. 

Now, in J Sell What I Write he has used 
his characteristic method—a method which 
in the April editorial column I called the 
Case History method of writing for writers— 
and even more completely and more helpul- 
ly discusses the conception, writing, and sell- 
ing of one hundred pieces to important mag- 
azines. 

It is my sincere belief that this work of 
Archer's marks the first important advance 
in writing for writers that I have seen in 
many years. It will, I predict, be one of the 
most popular books for writers ever pub 
Jished. The reason is that I believe that any 
reader would be excited to pick several of 
the pieces which most appeal to his tempera: 
ment, and to follow Archer’s steps with those 
pieces with good hope of developing salable 
work. And it is a double pleasure that Arch- 
er is not only such a helpful but also such 
a sensible and progressive guy! AS. 

Books reviewed and other writers’ books 
may be ordered from the Book Department, 
Author & Journalist, Denver 10, Colorado. 


WRITE TO SELL 


Avoid the fumbling which loses sales. 

Use this successful, complete, step-by-step 
guidance: 
Novel Writing Plan (15 Sections) 
Poetry Writing Plan (15 Sections) 
Not sketchy outlines; each plan runs about 
350,000 words. Write for particulars and 
sample sheet. 

Also, completely personal training and 
coaching in short story technique. 
ANNE HAMILTON 
Literary Specialist 
745 S. Plymouth Blvd., Los Angeles 5, Calif. ; 
+ 
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Yes ... a capital initial changes the mean- 
ing of a stick in the ground (or an army 
station, or a dispatch of mail) to the name 
of a newspaper. It’s the same way with 
Coke. Spelled with a capital ““C,”’ it means 
Coca-Cola and nothing else. 

So, whenever you have occasion to refer 
to Coca-Cola by its friendly abbreviation, 
Coke, the capital initial keeps vour mean- 
ing clear—just as the upper-case initial 
identifies the name of your paper or 
magazine. 


We keep reminding you of this because 
it is very important to us. You see, Coke 
and Coca-Cola are our registered trade- 
marks, and good practice requires the 
owner of a trade-mark to protect it 
diligently. 


Coke =Coca-Cola 


Both are registered trade-marks which 
distinguish the same thing: the 
product of The Coca-Cola Company. 


THE COCA-COLA COMPANY 


post is a stick in the ground 
but Post is a newspaper 
\ 98 sé 
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HANDY MARKET LIST 


STANDARD PERIODICALS—A 

American Legion Magazine, 1 Park Ave., New York. (M) 
Out of market for fiction. Articles handled on assignment 
Query. Joseph C. Keeley. High rates, Acc. 

American Magazine, The (Crowell), 640 5th Ave., New 
York (M-25) Short stories 3000-4500; short shorts 
Articles usual'y arranged for. Sumner Blossom.  Firsi 
class rates, Acc. 

570 Lexington Ave., 
foreig affairs, art, 
personality protiies, etc., articics 


music, 
verse. Charles An- 


essays, Short stories, up to 3000; 
3c up, Acc 

Aigosy (Popular), 205 E. 42nd St., New York 17. (M-25) 
Short stories of coloriu!. adventureful, dramatic living, to 
£000; nove ettes, 10,000-15,000; Articies, 1500-5000, first- 
person adventure, persona.ity, sports, science, medicine, 
living; s; Cartoons. Jerry Mason, Ed. Dir.; Rogers 
Te 1, Ex Ed. Good rates, Acc. 

At'fantic Monthly, 8 Arlington St., Boston 16. (M-50) 
Critical essays, human-interest artic.es, 6000-8000; sketcnes, 
short stories, 4000-10,000; verse; unusual! personal ex- 
perience; high literary standard) Edward Weeks. Gvod 
fates, Acc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1. (M- 
free) Artic.es on paces, people and events of interest tu 
tourists, 500-600, with 3 or 4 good photos; fillers on in- 
teresting places, peop-e or events, 200-300 words and photo. 
No cartoons, poetry, quizzes, fillers of the oddity type, 
first-person accoun*s of vacations or tours. E. W. Morrill. 
Acc. Supplementary rights released. 

Co'Ler’s (Crowel.), 640 Fifth Ave., New York 19. 
Short stories, 1209 to 5000; serials up to 64,000; 
©n poplar questions of the day 3500; fillers; 
Yerse only rarely Knox Burger, Fiction Ed. 
Tates, Acc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) Po- 
itical, economic, sociological, religious. Short stories, 2500- 
4000. Verse, any Jength. Elliot E. Cohen. $150 base rate 
for articles, Acc. 

Coronct, ed. address, 366 Madison Ave., New York 17 
(M-25) 
photos; fillers; one-pagers. No fiction or poetry. 
in 2 weeks. Fritz Bamberger. Good rates, Acc. 

Cosmopo'itan Magazine (Hearst), 959 8th Ave., New York 
19. (M-25) Outstanding short stories 4000-6000; short 
Bhorts 1000-2000, novelettes 10,000-20,000; seria.s 50,000- 
60,000; book-length novels, non-fiction features. Articles 
of cosmopolitan interest 2000-3000. Herbert R. Mayes. 
First-class rates, Acc. 

Elks Magazine, 50 E 

riicie 3000; cartoons; 
fiction to 5000. Lee C. Hickey. $100 to $500, Acc 

(Esqiire-Coronet), 366 Madison Ave., New 

Sophisticated unsentimental articles, masculine 
Viewpoint; essays, sketches, short stories, especially actiou, 
2000; cartoons, cartoon ideas. David A. Smart. Buys ac 
cording to quality and length. Needs satire. Acc. 


Everyhedy’s Digest (W. J. Smith Pub. Corp.), 420 Lex- 
ington Ave., New York 17. (M-25) World events, politics, 
business, personalities, unique and human interest stories, 
humor, etc. 80°, digest, 20% new material. Theodore 
Irwin, Ed.; Madalynne Renter, Mng. Ed. Good rates, Acc. 


Extension (The National Catholic Monthly), 1307 S. Wa- 
bash Ave., Chicago 5 (M-30) Short stories, 2000-6000; 
romance, adventure, detective, humorous; six installmeut 
sera 5000 ho short articies; cartoons. Eileen 
O’Hayer. Good rates, Acc. 

(D-S Pub. Co.), 30 Rockefeller Plaza, New York 

Picture or.es chieily from agencies; limited market 

for aiure artic.es, to 2500, about newsworthy personali- 
lies Henry Moscow $100, 30 days after acceptance 

Eye: Peop-e and Pictures (Martin Goodman), 350 5th 
Ave., New York 1. (Bi-M) 2 or 3 articles a month, 1000- 
4000 strong human interest articies; profiles of vivid 
personalities articles with personal application to the 
general reaGer; exposes of unusua! situations in American 
life; sports material appealing to wide audience; photos 
with hgh hw interest vaue. Dan Merrin. Good rates, 


(W-15) 
articles 
cartoons; 
First class 


Uses factual anecdote packed articles under 5000; 


Reports 


(M-20) 


42nd St., New York 17. 
western 


mystery, outdoors, 


zines, Inc.), 511 Fifth Ave., New York 

imterest artic.es, 1000-4000; quality 

fiction 1500-4000 Cowies. Payment by quality, Acc. 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., Dear- 

born, Mich. (M) Well-illustrated, travel, piace, sport, or 

other articles, 1200-1500; shorts; photos, with Ford angie 
10c, Acc. (Query.) 


io 


(M-1.25) Articles 


Fortune, 350 5th Ave., New York 1. 
Some source 


with industrial tie-up, 95% staff-written. 
ma'tera purchased. C. D. Jackson. 

Harper’s Magazine, 49 E. 33rd St., New York 16. (M-50) 
Time y articles for inte'ligent readers; short stories; es- 
says; fillers; verse. Frederick Lewis Allen. Good rates, 
Ace 

Here’s HOW: The Magazine of Money Making Ideas, 
1512 Jarvis Ave., Chicago 26. Feature materia!, with or 
without photos, rovgh sketches, or diagrams, which fill 
slogan “‘helps you get ahead by telling how,'’ 1000-2500; 
filers with profit angle; cartoons. Raymond E. Brandell. 
3c up, 10 days after Acc. 

Holiday (Curtis Publishing Co.), Independence Sq., Phila- 
delphia 5. (M-50) Quality artic’es, well-illustrated, on 
things-to-do and places-to-go, to 3500. Ted Patrick. First 
class rates, Acc. 

{t Happened to Me (Modern Living Press), 17 E. 45th 
St., New York 17. Stories on overcoming emotional! and 
other personal probems, cast as case histories, firs*- 
person, or optimistic articles with help; contession-type 
fiction. Non-fiction, 1000-2600; stories, 2000-3000. Law- 
rence C. Goldsmith. 3c, Acc. 

Journal of Living, 1819 Broadway, New York 23. (M-25) 
Inspirational, phiosophic and practical advice articles on 
longevity, nutrition, health, marriage, persona! problems. 
Leonard M. Leonard, Ed.; Frances Goodnight, Features 
Ed. Exce.ient rates, Acc. 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles on national affairs and community problems, 
1000-1800 Felix B. Streyckmans. $35 for 1000 words; 
$50-$75 for 1500-1800, Acc. 

Liberty, 37 W. 57th St., New York 19. (M-20) Short 
Stories to 4500 and articles to 2500 in the following types: 
out-of-“oor, love, domestic, religious, rural, Western, ad- 
venture, sports for men, humor, rags-to-riches, how-to; 
10-line verse; short fillers. John B. Danby. First-class 
rates, Acc. 

Maclean's, 481 University Ave., Toronto, Canada. (Semi- 
M-10) Short stories, love, romance, sea, mystery, industrial, 
war, adventure, outdoor, up to 6,000; serials, novelettes. 
Articles of general interest, including science, personalities 
medical, etc., 2500-4000; light verse, cartoons, quizzes. 
Canadian angle helps, but is not essential. Ralph Allen. 
Ed. 4c up, Acc. 

Magazine Antiques, The, 40 E. 49th St., New York. (M-65) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, meta!ware, furniture, etc., 1000-2500; Essays; 
news items; photos. Alice Winchester. 3c, Pub.; exclusive 
photos, paid for at cost. 

Mate (Goodman), 350 5th Ave., New York 1. (Bi-M) 
First-person adventure stories of a!] types; fiction about 
3500 and 5000-6000; one-page features 500-700 with single 
illustration; photo illustrations; oddities. Noah Sarlat. 
Fair rates according to quality. 

Marine Corps Gazette, The, Marine Corps Schools, Box 
106, Quantico, Va. (M-30) Professional, military, Marine 
corps, naval, air subjects, 1000 to 5000, illustrated, with 
emphasis on amphibious warfare. Major James A. Pounds, 
U.S.M.C. 2-3c, Pub. 

Measure, 1126 E. 59th St., Chicago 37. (M) Serious, 
quality essays on subjects of genera! interest, no particu- 
lar ideology, 3000-8000; small amount of fiction, to 25,000; 
poetry. Otto G. von Simson. $150 for article of 5000 
words, Acc 

Men's (Howland), 415 Lexington Ave., New York 17. 
(M-10) Short short and longer stories to 3500; articles 
to 3000 on outdoor action; photos. Phillip Andrews. $100 

fiction, somewhat less for articles, $6 photos, Acc. 

Mr., 33 W. 42nd St., New York 18 True adventure 
stories and adventure fiction, 2500. George Shute. Vary- 
ing rates, Acc 

National Geographic Magazine, 16th and M Sts., N. W., 
Washington 6, D. C. (M-50) Official journal National 


"ARE YOU A SELLING WRITER? 


| lf not, my Coaching Plan will cet you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITCRS, now selling for $3.00. 

MARY KAY TENNISON 


Agent & Councellor 
Room 724, Ninth and Hill Street Bldg., 
Los Angeles —- Vand ke 4661 


Published every quarte? 
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| Author « Journalist 


Geographic Society. Articles on travel and geographic sub- 
jects up to 7500; photographs. Gilbert Grosvenor. First- 
Class rates, Acc 

National Motorist, 216 Pine St., San Francisco 4. (Bi- 

Artic.es about 2000, with glossy photos, on people 

1 yiaces of the West, history, travel techniques, out- 
door. Bert Stewart, Jr. 2c, Acc.; photos at varying rates. 

National Police Gazette, 1560 Broadway, New York 19 
Factual police stories, sports stories, to 1500; personality 
pieces on sports figures; short Washington items. Harold 
H. Roswell. 2c up, Pub. 

New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and bio- 
graphical material up to 2500; cartoons, cartoon ideas; 
light verse. Good rates, Acc. 

Pageant, 535 5th Ave., New York 17. (M-25) 
ment ony 

Park-East, 220 E. 


By assign- 


42nd St., New York. (M-25) Slick 
stories, 1500-2000; 500-2500 articles of interest to New 
Yorkers; photos. George Wiswell. $50 up, Acc. 

PEN (Public Emp!oyees News), P.O. Box 2451, Denver 1, 
Colo (M) Articles 500-2000; fiction 500-2000; verse 
maximum 20 lines: fillers 50-100; jokes, cartoons; photos. 
Materia! of general interest. Jan Greenlaw. 5c stories 
and artic’es; cartoons $5-$15; verse 50c line; photos up 
to $10, Acc. 

Photo News (Howland), 415 Lexington Ave., New York 
17. (M-10) Limited market for non-fiction features. 
Phillip Andrews. Good rates, Acc. 

Practical Knowledge Monthly, 1139 S. Wabash Ave., 
Chicago 5. (M-10) Practical applied psychology, popular 
mechanics, self-help, vocational articles, 1000, all written 
for men who are ambitious to get ahead. V. Peter Ferrara. 
Approx. 2c, photos $2-$3, Acc. 

Railroad Magazine (Popular), 205 E. 42nd St., New York 
17. (M-35) Uses feature stories covering phases of rail- 
road operation with comprehensive captions and blurb; 
fact articles on same subjects, 3000-5000. Overstocked with 
fillers and poems. Good rates, Acc. 

Reader's Digest, Pleasantville, N. Y. (M-25) Digests of 
pub.ished articles; occasionally original articles; fillers, 
shorts for “Life in These United States.’’ Good rates, Acc. 

Redbook (McCal!), 230 Park Ave., New York 17. (M-25) 
Short stories, serials, complete novels, novelettes, feature 
articles, romance, domestic problems, emotional slant to 
men and women. Particular appeal to 20-35 age group. 
Wade Nichols. First-class rates, Acc. 

Keporter, The, 220 E. 42nd St., New York 17. (Bi-W-25) 
Social, economic, political reporting & interpretation, to 
3500. Rare.y uses short stories. Max Ascoli. 7c, Acc. & 


b 

Rexall 
(M) Fiction primarily of interest to wmoen, 
some women’s service articles, 500-1500. Janet 
$50-$100 for fiction, up to $50 for articles, Acc. 

Rotarian, The, 35 E. Wackes Drive, Chicago 1. (M-25) 
Authoritative articles on business and industry, social and 
economic problems, travel sketches, humor, essays, 1500- 
2000. Little fiction used. Leland D. Case. First-class 
rates, Acc. 

Saga (Macfadden), 205 E. 42nd St., New York 17. (M-25) 
New magazine growing out of Master Detective, with com- 
plete change by Sept., 1950. True adventure stories of tne 
mind as well as of the physical type in all areas of in- 
terest to men, first person or third person; photos, some 
true hunor. Length 100 to 18,000. John Shuttleworth. $5 
to $1,000, Acc. 

Saturday Evening Post, The (Curtis), Independence Saq., 
Philade'phia 5 (W-15) Articles on timely topics 1000- 
4000; short stories 2500-5000; novelettes 12,000-20,000, 
serials 40,000 to 60,000; lyric and humorous verse; Skits, 
cartoons, non-fiction fillers, to 400. Ben Hibbs. First-class 
rates, Acc. (Reports within a week.) (Query on articles.) 


Magazine, 8480 Beverly Blvd., Los Angeles 48. 
1500-3200; 
Blech. 


YOUR MANUSCRIPT TYPED 

| Neatly, accurately, promptly. Corrections. 

New typewriter. Carbons and extra first page free. 
Mailed flat 

50c per 1,000 words, 40c over 10,000 
| Margery Krewson 
443 W. Wilson Ave. Glendale, California 
College, typing, proofreading, and copyreading | 

experience 


WRITE CARTOON IDEAS! © 
‘BE FUNNY FOR MONEY” shows you how to write! 
and where to sell REMEMBER only a selling car- 


YORK CITY knows the needs of 
Sell the big magazines. Send 25c in | 


DON ULSH 


Katharine Newlin 

Author of best sellers and 
recently fiction editor of the 
Ladies Home Journal, writes: 
“I'd have started ten years 
sooner on a literary career, 
but there was no Palmer In- 
stitute then. Any writer— 
would-be or experienced— 
would certainly find help in 
the Palmer course. I know 
of no better training school.” 


Here’s What 
Famous Authors 


SAY ABOUT PALMER TRAINING 


Rupert Hughes writes: ‘’Since authorship is essentially 

a matter of home work, it is one of the few arts of 

which much can be taught by correspondence. | have 

found Palmer Institute’s instruction material most 
interesting, intelligent, and helpful.” 

Ruth Comfort Mitchell writes: “‘With pleasure and 

profit i have read and studied the Palmer course. 

You are making it possible for new writers today to 

travel over a highway, instead of a rough and 

difficult road.” 

Gertrude Atherton writes: “The most practical, eco- 

nomical and time-saving, way | know of in learning 

to write is the Palmer Institute Method: (1) at home, 
at your own convenience, (2) complete, thorough in- 
struction, and (3) individual, professional coaching.” 

Free Lesson Shows How You Learn At Home 

So you can see for yourself how interesting, how 
helpful Palmer Training may be to you, we make this 
generous free offer to send you: 

(A) — lesson of our proven home-study course, 
wit 

(B) actual writing assignments 
“learn by doing;” 

(C) typical answers showing how professional writers 
actually do the work; 

(D) illustrated 40 page book ‘The Art of Writing 
Salable Stories’ describing opportunities for writ- 
ers; details of our complete instruction by our 
staff of professional writers; 
and what famous authors, 
students and graduates say 
about Palmer Training. 


Here is your opportunity to 
learn, without cost or obligation, 
how Palmer home study training 
may help you as a writer. Send 

today. 

Palmer Institute of Authorship, Since 1917 

Member, National Home Study Council 
Desk G-70, 1680 N. Sycamore, Hollywood 28, Calif. 
FREE Palmer Institute of Authorship 
1680 N. Sycamore 


: Hollywood 28, California, U.S.A., Desk G-70 


Please send me free sample lesson and illustrated 
book, ‘‘The Art of Writing Salable Stories,’’ ex- 
p’aining the unique features of your training. This 
request is confidential and no salesman will call 


showing how you 
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Please print clearly. Veterans: 


July, 1950 


123-35 82nd Road, Dept. A.J., Kew Gardens, N. Y. 
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105 E. 35th St., New York 16. 
and general interest articles, 2000-3000. 

with $5 each for photos; short shorts of 

1 st 1000 or under, $25-$50; short fiction, 20°0- 

3000, $50, $60, $75, light or humorous or serious; actual, 
true experiences of men, first-person, adventure, danger, 
2000-3000, $50, $60, $75; short sports articles, 1000-2000, 
$50-$60; fact fillers (no humor). Adrian B. Lopez. Pub 

Stag (Gocdman), 350 Sth Ave., New York 1. (Bi-M) 
Chieliy iirst-person true adventure pieces of all types, 
2000 words best length. Picture stories. Noah Sariat 
Fair rates according to quality. 

Standard, The, Montreal, P. Q@., Canada. (W-15) Fea- 
tures of Canadian interest, short stories for family read- 
ing. Short shorts 1000-1500; stories 2500-3000; artic.es, 
1800-2500; fillers, 400. Query on photo features. A. G 
G.bert 3c up, Acc. 

St. Anthony Messenger (Franciscan Fathers), 1615 Re- 
public St., Cincinnati 10. (M-25) Catholic family maga- 
zine. Human-interest features on prominent Cathulic 
achievements and individuals; articles on current events, 
especialiy when having Cathoiic significance, 2000-2500 
short stories on modern themes sianted lor mature auui- 
ences, 2000-2500. Exira payment for photos retained. Occa- 
Pyeuy O4 re .gious, romant.c, 
ous, and nature themes. Rev. Victor Drees, O.F.M. 3c up. 
Acc. 


This Week, 


Pub. Corp.), 


New York 17. (W-maga- 
zine section of 27 newspapers). Rowance, mystery, adven- 
ture, humorous short stories, 1200-4000; short artic.es on 
popu.ar science, interesting personaiities, sports, news sub- 
jects making for a better America, to 1500-2500; interest- 
ing non-war shorts, 500-1000; fillers, cartoons, short 
animal material; appeaiing animal photos. William I. 
rates, Acc. 

Times Magazine, The New York, Times Sq., New York 
18. (W) Articles, 1500-2500, and verse based on the news, 
topics re.aling lo sports, nature, science, education, the 
worid of tashion and of women's inverest. Short articies 
400-1200. Lester Markel, Sunday Ed. $150-$200 for full- 
size article 

Tomorrow, 11 E. 44th St., 


420 Lexington Ave., 


New York 17. (M-35) For- 
ward-looking and unbiased articles of general interest, 
worid aliaivs, economics, science, education, literature and 
the arts together with exceptional fiction, verse, and bouk 
reviews. Eileen J. Garrett. $150 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, 
Canada. ‘W-10) Feature articles, Canadian appeal artucies 
OM Subsecis tu Nove.s seria.s 
18-2U,000; snort stories 3000-4500, love-adventure, ro- 

wesiern, mystery, detective, etc.; photos; 
Jeanette F. Finch, Article Ed.; Gwen Cowley, 
Ed. 5c up, Acc. 

Town and Country, 572 Madison Ave., New York 22. 
(M-75) Satirica:, topical short stories, articles, essays, on 
uMusual subjects, not addressed to a purely feminine pub- 
lic. Varying rates, Acc. 

True, The Man's Magazine (Fawcett Pub., Inc.), 67 W 
44th St., New York 18. (M-25) Factual stories of interest 
to men. 2000 up—average 5000-6000. ‘lwo-column fillers, 
500-1000. One novel length (20,000) each issue. Ken W 
Puray Hign raies, Acc. 

Virginia Quarteriy Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientilic, political essays 
3000-7000; short stories and verse of high standard. Char- 
lotte Kohler, Ed. Good rates, Pub. 

Westways, 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M-20) Articles 300-1200, photos of out-of-doors, natural 
science, history, etc., on Calif., Ariz., Utah, Nevada, New 
Mexico, and So. Colorado. Verse. Phil Townsend Hanna 


Acc 
Whisper (Harrison Pubs.), 201 W. 52nd St., New York. 
(Bi-M-25) Expose articles on rackets, cults or out-of-the- 


NON- WRITERS 


whose stories are not. selling 
need editorial revision of their 
scripts. Twenty years’ editorial 
experience qualifies me to give 
expert assistance with short 
stories and novels. | am helping 
other writers make sales—I can 
help YOU make sales! 
EXTREMELY MODERATE RATES 
FREE READING AND REPORT 

Fon one short story if you men- 
ion The Author & Journalist 

> Special Courses in Writing Short 
Stories—Writing for the Juve- 
nile Magazines — and Writing 
Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wolloston 70. Mass 
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Way places and practices, 1000 words. N. Larsen. Good 


rates, Acc. Overstocked at present. 

Yale Review, Box 1729, New Haven 7, Conn. 
Articles on current political, literary, scientific, 
jects 5000-6000. David M. Potter; Paul Pickrel. 
rates, Pub 

Your Life, The Popular Guide to Desirable Living, 227 E. 
44th St., New York 17. (M-25) Inspirational, helpful 
articles on living. 1200-2500; quizzes; brief games; fillers. 
Douglas Lurton. First-class rates, Acc. 

Your Personality, 227 E. 44th St., New York 17. (Twice 
@ year-25). Helpful articles on all phases of personality, 
700-2500. Good rates, Acc. 


(Q-$1) 
art sub- 
Good 


STANDARD PERIODICALS—B 


708 American Bldg., Seattle 4, 
short stories, on Alaska or of 
particular interest to Alaskans, ‘‘grassroots’’ type, 500- 
3000; verse, 12-18 lines, 10c a line; $5-$25 per article. 
D. E. Luke, Mng. Ed. Pub. (Temp. suspended.) 

America, 329 W. 108th St.. New York. (W-15) Articles 
on curient socia. and political interests, rural problems, 
2000-2500; short modern verse. Rev. R. C. Hartnett, 8.J. 
$35 per 1800 word article (about 2c), Acc. (Catholic). 

American Hebrew, The, 48 W. 48th St., New York. (W- 
15) Short stories, Jewish background, American scene 
1200-1500 Florence Lindemann. $25 per story, shortly 
after Pub. 

American Post, P.O. Box 1066, Minneapolis 1, Minn. (Q) 
300-word artic’es about profitab.e hobbies, how-to-do, 
home subsistence, inspiration; poems; no fiction and 
rarely photos. Leonard Nisson. ‘2c, Acc. 

American Scholar, The (United Chapters of Phi Beta 
Kappa), 415 First Ave., New York 10. (Q-75) Articles on 
Subjects ‘‘of substantial general interest in clear and un- 
pecantic language,’’ 3000-3500; verse. Hiram Haydn. $5 
printed page, maximum $50; verse, $10-$25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, 
New York 20. (M-25) LUlustrated articles dealing with 
Sweden, relations between Sweden and U. S., or stories of 
prominent Americans of Swedish stock. 1000-2000. How- 
ard Mingos. 2c, photos $3, Pub. 

American Weekly (Hearst newspapers), 63 Vesey St., 
New York 7. Features with photos, best lengths 900 and 
1800. George O'Neill. Moderate rates, Acc. 

Audubon Magazine (National Audubon Society), 1000 
Fitth Ave., New York 28. (Bi-M-45) Prefer query first for 
articles on birds, mammals, plants, insects, wildlife, con- 


Alaska Life Magazine, 
Wash. (M-25) Articles, 
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REGIONAL LITERARY CENTER 


Residents of the Rocky Mountain Region 
are now offered 


Outstanding Literary Help 


Everything the Writer Needs 


Literary Agency 
Constructive Criticism Service 
Personal Consultation with Successful Au- 
thors 
Collaboration . . . Ghostwriting 
Writer's Bookshop 
Supplies for Writers 
Resident Classes Studio Lectures 
“Evenings with Writers’ 
The Center occupies its own three-story 
building and has every facility to train and 
direct writers. Write for information. 


Under direction of DAVID RAFFELOCK 


THE NATIONAL WRITERS CLUB 


} 1819 Gilpin Street Denver 6, Colo. 
bow 


Author & Journalist 


‘ 
/ 


servation; wildlife and conservation of region or locality: 
biog: aphica’ sketches of living natura ists; how-to-do and 
personal experience on wildlife projects, 1500-2500. Photos. 
— K. Terres. $15-$75, photos $3 (cover picture $10), 
ce. 

Beaver, The, Hudson's Bay Co, Winnipeg, Canada. (Q- 
25) Articles on travel, exploration, trade, anthropology, 
natura] history in the Canadian North, up to 2500, illus- 
trations essential. Clifford P. Wilson. 1'$c, Pub. 

B. S. & B. Beacon, 750 Delaware, Kansas City, Mo. (M- 
Free) General interest short stories, 1500-1750, in good 
taste for family reading. Masculine viewpoint, that could 
be enjoyed by women. Marje Sweeney. 25, Pub 

California Highway Patrolman, The, Box 551, Bacra 
mento, Calif. (M-35) Journal of California Association 
of Highway Patrolmen. Articles on highway safety, 500- 
2500. W. Howard Jackson. lc, Acc. 

Camping Magazine, 705 Park Ave., Plainfield, N. J. (M- 
40) Brief articles, fillers, photos, cartoons, on subjects 
re'ating to organized camping. Howard P. Galloway. Ind 

Canadian Geographical Journal, 36 Elgin, Ottawa, Cana- 
da. (M-35) Illustrated geographical articles 1000-5000 
Gordon M. Dallyn. lc up, Acc. 

Canadian National Magazine, 335 McGill St., Montreai, 
Canada. (M-10) Articles bearing on Canadian Nationa! 
Railways’ activities and railway problems, to 1500. 
Higg.ns. Fair rates, Acc. 

Career Crossroads, 321 4th Ave., Mt. Vernon, N. Y. (M- 
15) Feature articles on careers, civil service, success, em- 
ployment, education for careers, etc. Occasional] short 
story of sophisticated success type. Few news items and 
ag Photos. Sylvia Fingerman. $10 to $50 per article, 
ub. 

Chicago Jewish Forum, The, 82 W. Washington St, 
Chicago 2 (Q-$1.25) Articles, short stories, 2000-6000; 
poetry, art work. Jewish subjects and minority probleins 
only. Benjamin Weintroub. ‘2c, Acc. 

Christian Century, The, 407 S. Dearborn 8t., Chicago 5. 
(W-15) Articles on religious, international affairs, socia! 
we'fare topics, 2000; verse. Pauli Hutchinson. Fair rates, 
Pub 

Christian Science Monitor, The, 1 Norway St., Boston 15. 
(D-5) Articles, essays, for editorial and department pages, 
up to 800; forum to 1200; editorials to 800; poems. Pub 

Commonweal, The, 386 4th Ave., New York 16. (W-15) 
Independent Catholic review. Timely articles on literature, 
arts, public affairs, up to 3000. Edw. S. Skillin. lc, Pub 

Current History, 108-10 Walnut St., Philadelphia 6. (M- 
35) Objective analyses of political, social, or economic 
conditions; important documents. D. G. Redmond. Ic, 
Pub. 

Deseret News Magazine, Deseret News Publishing Co., 
P.O. Box 1257, Salt Lake City 10, Utah. (W-15) Western 
activities, particularly those dealing with Utah, Western 
Colorado, Southern Idaho, Northern Arizona, 1000 words 
Western photos. Olive Burt. 1c, Photos $2.50, Pub. , 

Desert Magazine, The, Palm Desert, Calif. (M-35) Illus- 
trated feature articles from the desert Southwest on travel, 
nature, mining, archaeology, exploration, personalities, 
Indians, to 2500. (Overstocked with poetry.) Randa!! 
Henderson. 1!3c up, prose; photos, $1 to $3, Acc 

Empire Magazine, Denver Post, 650 15th St., Denver 2, 
Colo. (W-10, with Sunday Denver Post) General interes 
features, 250-1500, on personality, outdoors, domestic, au- 
thentie history; short-short fiction to 1000; verse to 20 
lines; fillers; photo-features. Elvon L. Howe. 1'2c, Acc.; 
$1.50 for poems, $5 minimum for fillers; $3-$6 for photos 

fate Magazine (C.ark Pub. Co.), 1144 Ashland Ave., 
Evanston, Ill (8-times-yr-25) Articles under 3000 on 
psychic, unusual, unexplained happenings; fillers. Robert 
N. Webster. lc, Acc 

Frontiers, 19th St 
ural history articies, 
Huston. le up, Pub. 

Future, Akdar Bldg., Tulsa, Okla. (M-25) Published by 
U. S. Junior C. of C. Business success stories, adventure, 
sports, surveys, features. Age of average reader, 30.6 years 
Photos; cartoons; jokes. Brevity and pictures important. 
lc-3c, Pub. 


Philade!phia 3. Nat- 


and Parkway, 
Query. McCready 


1800-2000; photos 


ED BODIN 


545 Fifth Avenue, New York City, 
17, Bonded agent, sells to slick, pulp 
and book markets. He has no course 
and never circularizes, but treats au- 
thors as individuals. Welcomes talent- 
ed writers only—not those who think 
they win by pull. He sells his own 
writings. Edits a magazine on the side. 


July, 1950 


START YOUR 
SUCCESSFUL WRITING CAREER NOW 


TRIAL CRITICISM 


Detailed, honest criticism by writer-editors 
who sell to all types of publications, from the 
Saturday Evening Post to the Pulps. 

We tell you what is wrong and HOW to 
correct it. 

LET US PROVE OUR ABILITY AT NO RISK 

TO YOU 


This offer applies to 3,000 words or less, 
the length most easily sold. Fiction and non- 
fiction. 

SATISFACTION OR YOUR MONEY RETURNED. 
FREE Marketing Help. FREE Answers to 
Questions. FREE Criticism of 3 brief plot 

outlines. 
$5 for 3,000 words or less. $1 
tional 1,000 words. Novels at special 
Quick reply. 
SEND YOUR MANUSCRIPT WITH CHECK OR 
MONEY ORDER NOW. LET’S GET STARTED. 


THE NATIONAL INSTITUTE 
OF WRITING 


Built on Integrity 
Newark 2, New Jersey 


for each addi- 
rates 


51 Clinton St. 


AMERICAN MAIL DIGEST 
1421 South 36th St. 


Pays $1.00 to $5.00 for original poems 
Send as many as you prefer. 


and _ jokes. 


Louisville 11, Ky. 


HOW 

TO GET 
YOUR BOOK 
PUBLISHED ... 


The basic policy of this firm is to encour- 


age new, unknown writers. But we are 
also pleased to lend our imprint to the 
books of established authors who find it 
difficult to place their current work. 
FREE 

BOOKLET 

lf you are looking for a publisher of your 
book (or pamphlet), learn how we can 
help you. Write today for Free Booklet 
BB. 


VANTAGE 


PRESS, INC. 
35 So. William St., New York 4 


PP PPP PP PPP PPP PPP PP 
ry 
rs 
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Grit, Williamsport 3, Pa. (W-10) Clean short stories 
adventure, mystery, love, Western, etc., 2500-4000; serials. 
Odd, strange pictures, brief text; Americanisms and fani- 
ily subjects; personalities and articles of general interest, 
300-800; short illustrated articles for women’s and chil- 
dren's pages; poems. Kenneth D. Rhone. $4 to $8 per 
short story, 2c for articles, photos $3, poems, $1, Acc 

Hea!th Review, 220 E. 42nd St., New York 17. (Bi-M-25) 
Limited market for articles to 1500 on health and physical 
culture. Bernarr Macfadden. 2c, Pub. 

Hold-It, 41 W. 52nd St., New York 19. 
tion relating to modeling and fashion; top-flight model 
success stories; articles on animal models; authentic 
short items, including anecdotes by models and of model: 
Photos to illustrate, and news photos of leading models. 
Robert B. Knight. Ind. 

Horn Book, 248 Boylston St., 
Articles on juvenile authors and illustrators. 
hony Miller. 1c, Pub. 

Judy’s, Judy Bidg., 3323 Michigan B!vd., Chicago 16. 
(M-25) Current interest articles 800-1500 (no rewrites of 
encyclopedia or textbooks); short stories, 800-1600. (Over 
stocked on fiction to Sept. 1.) Will Judy. 1l'2c, Acc 

Leatherneck, P.O. Box 1918, Washington 13, D. C. (M- 
25) Military, out-of-door and civilian articles about Ma- 
rines, including Marine travel, adventure, humor, success, 
characters. J. A. Donovan, Major, U.S.M.C. lc, Acc. 

Link, The, General Commission on Chaplains, 122 Mary- 
land Ave., N. E., Washington 2, D. C. (Bi-M-15) Over- 
stocked on stories but will consider top-notch short-shorts, 
2000 or less, in humorous vein to interest men and women 
in the Armed Services and/or Veterans Administration. 
Articles, fillers, cover photos. T. A. Rymer. Moderate 
payt. 90 days prior to Pub 

Magazine Digest, 545 Fifth Ave., New York. (M-25) Na- 
tiona! digest on.y, save for occasional! feature articies paid 
for at 5c a word. Archer St. John. 

Man to Man (Volitant Pub. Corp.), 105 E. 35th St., New 
York 16 (M-25) Expose articles, sports, first-person 
adventure; short-short fiction. Limit 3000. W. W. Scott. 
2¢, Pub 

Masses & Mainstream, 832 Broadway, New York 3. (M- 
35) Political and genera! articles, 3500; literary essays 
and art criticisms, 3500; realistic stories of American life, 
5000; high quality poetry. Samuel Sillen. $5 printed 
page. 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1.50) 
Jewish short stories, sketches, one-act plays, essays, poetry 
Henry Hurwitz. 1c up, Pub. 

Modern Mexico, 381 4th Ave., New York 16. (Bi-M-40) 
Human interest articles and articles dealing with the cult- 
ural institutions, business, people, and day-by-day life in 
Mexico; some fiction; 1500-2000 words plus photos; verse 
%c, Pub. N.C. Belth. Releases all rights. 

Motor News, 13) Bagley Ave., Detroit 26. (M-25) Out- 
door sports and travel articles. Photos. William J. Tre- 
pagnier. $35-$50, Acc 

Nation, The, 20 Vesey St., New York 20. (W-20) Articles 
OW politics, literature, economics up to 2400. Freda Kirch- 
wey. Pub 

National Guardian, 17 Murray St., New York 7. (W-10) 
Short factual material suitable for an independent progres- 
sive pubiication, including humor and satires, short verses 
of social or political satire; political, economic, civil liber- 
ties or human news for inclusion in weekly news round- 
news photos along above lines. Cedric Belfrage. 
‘ub. 


(Q-25) Non-fic- 


Boston 16, Mass, (Bi-M) 
Bertha Ma- 


National Jewish Monthly, The, 1003 K St., N. W., Wash- 
ington, D. C. (M-15) Short stories, articles, essays, Jew- 
ish interest. 1000-3000. Edward E. Grusd. Ic to 2c, Pub 

Nationa! Guardsman, The, Stewart B'dg., 400 6th St., 
N.W., Washington 1 stories 500-2000 with appeal to al.- 


ma‘’e group, ages 17-35; sports and military articles, 
500-5000. Allan G. Crist. Ic up, Pub 

New Mexico Magazine, Santa Fe, N. M. (M-25) Iillus- 
trated articles on New Mexico. George Fitzpatrick. §10 
to $15 per article, Pub. Verse, no payment. 

New Republic, 40 E. 49th St., New York 17. (W-20) 
Brief genera! artic'es, deaiing with all phases of public 
a‘fairs. Michael Straight. Rate of payment by arrange- 
ment 

Opinion, 17 E. 42nd St., New York 17. 
2060; short stories 2000; verse; fillers; 
Dr. Stephen S. Wise. 1c, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass 
(M-15) S. P. C. A. organ. Anima! articles, up to 600; 
photos. W. A. Swallow. !2c, Acc. Photos $1, up 

Our Navy, 1 Hanson PIl., Brocklyn 17, N. Y. (2M-25) 
Professional type articles on naval subjects, of interest to 
enlisted personne!; authentic articles on nava] subjects, 
2600-4000; action naval short stories; photos humorous 
and fact essays with naval slant. Robert W. Dibling. ‘2- 
lc, Pub. No payment for verse. 

Pan American, The (Famous Features Syndicate), 1150 
Avenue of the Americas, New York 19. ($3 yr.-$7.50 incl 
Year Book.) Latin American articles slanted for studet 
use, social, economic, cultural, covering the Western Hemi- 
sphere, 1000-2000; tillers; exceptional photos. lc, Pub. 

People & Places, 3333 No. Racine St., Chicago 13. (M- 
Free-controlled) Short, human-interest, people-and-place 
artic.es, 80%, pictorial. Frederick O. Schubert, 1c; photos, 
$7.50, Acc. 

Personatist, 
Philosophical, 
nature. Small amount of verse. Dr 
Small rate, Pub. 

Philadelphia Magazine, l7ith & Sansom Sts., Philadelphia 
3. (M-20) Sophisticated fiction, preferably touching on 
Phi'ade!phia, to 1500; photos. Roger W. Sherman. Vary- 
ing payment, Pub 

Plain Tatk, 240 Madison Ave., 
mentary material on totalitarian 
Levine. Payment by arrangement. 

Presbyterian Life, 321 S. 4th St., Philadelphia 6. (Bi- 
M-20) Human interest news, reports, and feature articles, 
200-1500, on Protestant Christians (preferably Presbyterian) 
who apply Christian principles to business, politics, com- 
munity service, etc. Juvenile stories, 500-700, for ages 4-8. 
Robert J. Cadigan. 2c, Acc. 

Profitable Hobbies, 24th & Burlington, 
Mo (M-25) Original how-to-do-it artic.es; features 
demonstrating the financial possibilities of hobbies; stories 
built around individual hobbyists, to 3000; cartoons. Fact 
items. T. M. O'Leary. lc, photos, $1-$5, Pub. 

Promenade, 40 E. 49th St., New York 17. (M to guests 
of several smart New York hotels) Buys an occasional 
sophisticated short story to 1500; short, top-quality verse. 
Mrs. Dorothy Partridge. 

Quote, P.O. Box 611, Indianapolis 6, Ind. Original 
anecdotes to 150 words for use of public speakers. Lucy 
Hittle Jackson. Varying payment according to quality, Acc 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-50) 
Short stories, features, verse, photos with Ozark siant. 
Otto Ernest Rayburn. Payment by arrangement. 

Rosicrucian Magazine, The, Oceanside, Calif. (M) Arti- 
cles on occultism, mysticism, art, science, nutrition, astro- 
logy, in accord with the Rosicrucian philosophy; short 
stories along same lines, 1500-2500. $3-$15, Acc 

Russian Review, The, 213 W. 23rd St., New York. (Q-$4) 
Scholarly articles and essays on Russia, past or present, 
3000-3500. $25, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, 
(W) Articles of Canadian interest up to 2000; 


(M-25) Articles 
Jewish interest. 


Los Angeles 7, Calif. (Q-50) 
scholarly 
Flewelling. 


U. of So. Cailif., 
literary and religious articles ot 
Ralph T. 


New York 16. (M) Docu- 
activities. Isaac Don 


Kansas City 16, 


Canada. 
light hu- 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume pub- 
lication, and in all contests. This nation-wide 
record improves constantly. For 25 years, | have 
tought poets, versifiers, and lyric writers how to 
perfect their product, whether written for money, 
pleasure, or self-expression; including my work 
as instructor at NYU and William & Mary. My 
work with pupils, ranging from beginners to 
Pulitzer Prize topnotchers, is done chiefly by cor- 
respondence. My Unabridged Rhyming Dictionary 
($3.60) and Poets’ Handbooks ($1.60) are now 
standard; order from me. Why neglect longer 
the profits and byproducts of versification? Write 
today; you are unfair to yourself to delay longer 
Send $1 for trial criticism of 1 poem; $3 for 2. 


Bozenkill School of Creative Writing 


Clement Wood, Director Delanson, N. Y. 
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-3—FOR—1 SALE! 


GEORGE WILLIAMS’ $1 Formula Books 
p have proved so popular, we are putting them out soon ¢ 
>in a more expensive edition. Until then, while they ¢ 
» ‘ast, we have only 331 copies of the popular first edi- 
Ption left. Look at this and remember 3-for-1 value § 
5 you get for only $1, while they last , 
ae FORMULA FOR WESTERNS 2. EASY money § 
FILLERS PLUS $1 worth of ‘‘Magnettes'’’ — the § 
writer’s time-saving magnetic holder that holds yc 
era-er on side of your typewriter in instant 

C'ever' DON’T MISS this never-to-be-repeated ¢ 

‘ffer for $1. Mail $1 NOW, before you forget 

be prepared for a surprise! Money-back if not 

ely p'eased, of course 


‘ CLOVER PUBLISHING COMPANY, Dept.A- 
West Los 


> BECAUSE 


Westwood Bilvd., Ange'es 24, 


> 
1273 


Author & Journalist 


$ $ 


morous articles, satire. B. K. Sandwell. 2/3 to 1c; photos 
$2-$3, Pub. 
Saturday Review of Literature, 25 W. 45th St., New York 
19. (W-20) Articles, essays, 1500-3000, verse, fact-items, 
on literature, music, documentary films, stage, screen, Kee Your Waste Paper 
world af.airs; cartoons. Norman Cousins. Fair rates, Pub 
Storyette, 1273 Westwood Blvd., W. Los Angeles 24 
Short shorts to 1500; stories to 2500; poems as fillers B e€ t E t 
Cecil Grahame. ‘2c, Pub. as e mp 
Stop, 340 E. 57th St., New York 22. (M-10) Short- 1! 
short articles on popular subjects, profiles, preierred dY B k A tU 
length 1200. Arthur G. Brest. $50-$100, Acc. an our an ccoun 2 
So thwest Review, Southern Methodist University, Da'!s 
5, Tex (Q-50) Quality stories to 3000; articles to 3000 
on regional, literary, national, world problems; poetry 
Allen Maxwel!. ‘2c, for prose, $5 for poems, Pub CRITICISM AND SALES SERVICE TERMS: 
Szecess Today, 227 E. 44th St., New York 17 Arti- $3 00 for each manuscript not exceeding 


cles stressing principles of success; actual success stories i 
of living people, sing!y or grouped. Doug.as Lurton. Good 2,000 words; and seventy-five cents for 
ates > > Pacigqnal'yv: “tiv mar- 
Sunshine Magazine, The House of Sunshine, Litchfield, thereafter. 
I!l. (M-15) Constructive, wholesome short stories to 1500 
“‘No love-sick or death-bed stories.’ Henry F. Henrichs The fee for ‘‘short-short stories’’ of a 
Acc., based on merit rather than number of words th nd d : $3 00 each 
Survey, The, i112 E. 198th St., New York 3. (M-50) — 
Articles to 3500 in the field of social welfare. Unstated 
rates, Pub Special Terms for Long Manuscripts: 
omine: WHB Broadcasting Co... 1125 Scarritt Bide Manuscripts cf 25,000 to 35,000 
ansas City 6, Mo (Bi-M-25) uys material only on 
contact with authors words $20.00 
This Day, 3558 S. Jefferson St., St. Louis 18. (M-35) 35,000 to 50,000 words 25.00 
Short stories, novelettes, serials, articles, full of human 50,000 to 75.000 words 30.00 
interest on home affairs; short ‘reader editorials’; fillers, 
jokes and epigraus; verse. Henry Rische. 1c, Acc.: 75,000 to 100.000 words 35.00 
verse, $1-$3. Supp!ementary rights released to author 100,000 to 125,000 words 40.00 
Tic, P. O. Box 350, Albany 1, New York. Articles for 
dentists on dental or dental related themes, 800-2400; Over 125,000 words 50.00 
Short-short fiction of the same type, 750 to 1000; car- : . F 
toons; photographs and other illustrations, individual or If you are really sincere in your desire to 
series, humorous verse to 60 lines. Payment to $75 for ; ; j . 
unusual, top-flight articles; rates reached through indi- Lidiide literary Success, write for the 44 pags 
vidual negotiation with each contributor. booklet, THE TRUTH ABOUT LITERARY 
——— National Weekly, 6875 Broadway, Cleveland ASS'!STANCE,”’ which is FREE ON REQUEST. 
( ) rticles and news on social security, taxes, aid to It gives details of how the D Orsay Service 


aged, to 8JJ, to old-age pensioners; jokes. No fiction 
Buying little at present. George B. Fritz. 2c, Acc. works with writers, and contains vital infor- 
Tracks Magazine, Terminal Tower, C’eveland 1, O. (M- mation, not obtainable elsewhere, designed 
10) Artic’es on railroad subjects 500-1500; stories; fillers; 
jokes; cartoons led O'Meara. 3c, Pub. (Query) to protect pocketbook. 
Trailer Life (Trailer Coach Association), 3107 W. 6th : 
St., Los Angeles 5. (M-10) Articles and fiction, 500-2000, It describes, too, the CRITICISM AND 
slanted toward trailer life and travel, or outdoor subjects SALES SERVICE, and the PROFESSIONAL 
of interest to trailer owners; pictures, cartoons, similarly Cc 
Ss anted Stress iamily ang.e and advantages of trailer COLLABORATION SERVICE, which you 
and uxury vacation neg eg ee articles to give trailer should investigate if you really want to learn 
public know-how on handling trailers. Gilbert Rich. 1c- 
the “tricks of the trade’ so necessary to suc- 
Trai!l-R-News, 534 W. Colorado St., Box 1551, Glen- cess. The terms are surprisingly low and 
dale, Calif (M-10) Travel articles to 1000, especially those convenient. 
built around trailercoach life. Jean Jacques. 1!2¢ up, Pub 
Trailways Magazine, 135 S LaSalle St., Chicago 3. (Q- H i ithi 
Articles, 1500-2000, on locations in U.S. served by Authoritative Help Within The Reach 
nal railways Bus System, with 8x10 photos. Holder Of All 
Col.ier. Up to $50 for articles, Acc.; photos $5, Pub 
color transparencies for cover, $100, Pub } S TT 
Travel, 115 W 45th St., New York 19. (M-40) Travel ° P!.OTCARD THE PERFECT PLO ING 
text and pictures, treating romance of far p aces. 2000- DiVICE 
3500, with 0 preferred. Malcolm Davis. 1-2c, Acc 
Turf and Sport Digest, 511 Oakland, Baltimore 12, Md 5 . 
(M-35) Short Stories 3500-5000 with racing background A deck of cards which supplies plot dl 
Articles 4500-4000 on racing, biographies of racing people, opses of at least 150 words each—and sup- 
methods of system play, personal experiences at the races | the - 
Photos (kodachrome cover and photos of thoroughbred hem FOREVER AND 
racing); crossword puzzies. Raleigh S. Burroughs. 1c, Pub 'T. No two plots can be alike and nothing 
re aa eee $5. could be simpler to operate. You simply deal 
. S. Navy Magazine, Stony -35 
ticles, or out a hand to yourself, and you have A 
their families, to 2000. Stanley L. Phramer. 1c, Pub COMPLET= WORKABLE PRACTICAL PLOT, 
Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short READY FOR USE, not merely a disconnected 
y 
fiction, az ps, 1500; verse, 8 lines; fillers, cartoons, skelet tli ot bl f 
photos. Yankee subjects, past, present, future. 1c-2c; Keleron outline, a se ting 
3c-5c, verse words or sentences. 


WRITE FOR BIG MONEY— Beware of Imitations PRICE $1.00 
TELEVISION! GHOST WRITING—RESEARCH—EDITING 


g 1950 SPECIALIZED ONE LESSON COURSE = 

VISION, by Wil Heideman, shows you all you REVISION- -TYPING SERVICE 

pata hoe know about writing television shows and se!!- 
i them -OW to pick the best type of material, how 

write i ip, with sar e of script and big market : 

SPECIAL IN .RODUC! ORY PRICE-ONLY $1.00! KENNETH E. D‘ORSAY 

delay Save money by sending your order TO- T 2 Cc lif ° 

J. C. SLOAN, Publishers’ Agent 


Box 1008, Dept. A Glendale, Calif 


1950 


Your Mind—Psychology Digest, 103 Park Ave., New York 
17. (Bi-M-35) Material on psychological subject-matter, 
1-2000; fillers; stories and occasional poetry with psycho- 
logical slant. Lesley Kuhn, Mng. Ed. Ic-2c, Acc. 

Zest, Box 147, Bellmore, N. Y. (M-10) Brief articles 
and stories to 1000; market for various fillers, anecdotes, 
photos, etc.; verse. Subscribers only. Fred F. Muro, Jr. 
113-3c, Pub. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York 
(M-25) For expectant mothers and mothers of babies 
under one year old. Uses in every issue an article by 
physician and other suitable articles not over 1000 words 
No fiction. (Overstocked with verse.) No photos. Beulah 
France, R.N., Pub. 


American Home, The, 444 Madison Ave, New York 
(M-25) Practical articles with human interest illustrations 
pertaining to home, interior decorating, building, garden- 
ing, food, children, family health, homecrafts, 800 to 2000 
Mrs. Jean Austin. Varying rates, Acc 

Baby Post, 67 E. 59th St., New York 18. (M-25) Au- 
thoritative articles, 1000, on baby care, home features, and 
occasionally a short story of appeal to this particular 
field: verse. Louise Cripps. 2c-5c, Pub 

Baby Talk, 149 Madison Ave., New York 16. Experience 
articies mother-father-baby, 500-1000; fillers; verse. Ruth 
Newburn Secam, 2c-3c, Acc. 

Baby Time (Alford Pub. Co.), 424 Madison Ave., New 
York 17. (M-25) Articles 750-1000 of interest to new 
mothers. Mary-Edith Cory. $5 per article, Acc. (Similar 
requirements for Modern Baby and Today's Baby pub.ished 
by the same firm.) 

Beauty Fair, 1841 Broadway, New York 23 
ticles of self-improvement nature of interest 
600-1500. Joe Bonoimo., $5-$25, Acc. 

Better Homes & Gardens, 1716 Locust St., Des Moines 3, 
Iowa. (M-25) Practical how-to-do articles on home, fam- 
ily, and garden to appeal to both men and women. No 
fiction, very little poetry. Uses general interest articles 
for the family. Copious use of photos. Cartoons. Anec- 
dotes and shorts, $5, Pub.; articles, up to $500, Acc 

Brides Magazine, 527 5th Ave., New York 17. (Q) Ar- 
ticles, 100-1500, covering fashions, furnishings and home 
decoration. etc., of interest to brides. Helen E. Murphy 
Varying rates, Acc. 

Californian, The, 1020 S. Main St., Los Angeles 15 
(M-35) Articles pertaining to California, all types of fillers 
photos. J. R. Asherenpo. Varying rates, Acc. 

Canadian Home Journal, 73 Richmond St., W. Toronto, 
Ont. (M-15) Short stories to 5000; articles of interest to 
Canadian women, 2500. Good rates, Acc 

Canadian Homes & Gardens (Maclean-Hunter Pub. Co 
481 University Ave., Toronto, Canada. (M-25) Home and 
garden articles to 1500; photos; fillers. Canadian interest 
only. G. F. Maccabe. Fair rates, Acc 

Charm Magazine (S. & S.), 122 E. 42nd St., New York 
17. (M-25) Articles and short stories of interest to 
women who work, any length. Mrs. Helen Va‘entine. Good 
rates, Acc 

Chate'aine (Maclean), 481 University Ave., Toronto, Can- 
ada. (M-15) Short stories and serials; love, married-lite, 
parental problems, mystery, adventure, 3500-5000. Articles, 
Camadian interest, up to 2000. Acc 

Child Study, 132 E. 74th St., New York 21. (Q) Ar- 
ticles on child development, psychology, family relations, 
ete. Frances Ullmann. No payt 

Christian Home, The, 810 Broadway, Nashville, 
(M-20) Articles 1000-2000 on family relationships, 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Near 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 
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WRITE SONGS? 


Magazine For Songwriters! 


Vita! Tips Monthly Contest 


Songsharks Exposed! 


THE SONGWRITER’S REVIEW 


Sample 20c $2 per year 
1650-D Broadway, New York 19, N. Y. 


guidance; stories 2500-3500, of interest to parents; verse; 
photos of family groups. Joy Bayless. Acc. 

Christian Parent, 1222 Mulberry St., Highland, Ill. (M) 
Articles and short stories to 2500 with Christian home 
life and Christian child training themes. M. P. Simun. 
$2.50 1000 words, Acc. 

Family Circle Magazine, 25 W. 45th St., New York 
19. (M) Heavily departmentalized, almost wholly staft- 
written. Special sources for short stories. R. R. Endicott. 


Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500-2000, on family sub- 
jects. F. A. Fink. lc-2c, Pub. 

Family Hera’'d & Weekly Star, 245 St. James St., W., 
Montrea!, Que., Canada. (W-5) Stories 2000-4500, ro- 
mance, adventure, mystery, ete., for family audience. H. 
Gordon Green, $70, Acc. 

Flower Grower, The, 70 E. 45th St., New York 17. (M-25) 
How-to-do artices by experienced home gardeners, and 
photographs on gardens and flowers; articles 1500, fillers 
£00. ‘Theodore A. Weston. Pub. 

Glamour (Conde Nast), 420 Lexington Ave., New York 17. 
(M-25) Love, humor, unusual career articles; politics; 
world affairs; social problems; how-to articies; facts with 
lignt treaiment. E.izabeth Penrose. $50-$150, Acc. (Query 
on articles.) 

Good Cooking (Macfadden), 205 E. 42nd St., New York 
M7 Limited market ior short copy on regional and 
foreign recipe stories. Jacobo Muchnik. Payment accord- 
ing to qua.ily, Acc. 

Good Housekeeping (Hearst), 57th St. and 8th Ave., 
New York 1%. (M-35) Short stories up to 10,000; short 
@iiic.es; verse. Herpert Mayes. Excelient laces, Acc. 

Harper's Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished shert stories omy; not popular magazine mia- 
terial. Preiers articles in outline form. Mary Louise As- 
well, Lit. Ed. Good rates, Acc, 

Hearth and Home, Skelgas Div., Skelly Oil Co., P.O. Box 
436, Kansas City 10, Mo. (Bi-M) Articies on homemaking, 
food preparation, househoid aids, care of the home and 
family, hobbies, family, etc., 500-1500, of interest to rural 
and suburban families. Vioia H. Ward. 2c; or $15 for page 
With pnotos, $Zv lor doub.e page with photos, Pub 

Hol.and’s, The Magazine of the South, Dallas 2, Tex 
(M-15) Success stories on building and remodeling, interior 
accoration, gardening, community improvement in states in 
the south and Southwest Authoritative how-to articles 
on home bti.ding prob.ems and on child care and train- 
ing. 3c up; $5 up for photos, Acc. $75 up for color 
transparencies for cover, Acc. 

Home Desirable, The, 836 S. Michigan Ave., Chicago 
Not in market for free-lance material. 

Home Life, 161 8th Ave., N., Nashville 3, Tenn. (M-15) 
Short stories 1500-3000 and feature articles of interest to 
home and family groups, Christian viewpoint, 750-800: 
short poems of lyric quality, human interest, and beauty 
occasional photos; fillers, cartoons, and cartoon ideas. Joe 
W. Burton. 2/3c average, Acc. 

Howse and Garden (Conde Nast), 420 Lexington Ave, 
New York. (M-50) Home decoration, gardening, land- 
scaping, building and remodeling, unusual! travel and ar- 
chitectural articles. Albert Kornfeld. Good rates, Acc 

Hose Beautiful (Hearst), 572 Madison Ave., New York. 
(M-50) Articles on building, remodeling, decorating, gar- 
dening, entertaining, cooking, house maintenance, home 
furnishing, etc., to 3000, with photos; fillers Largely 
staff-written. Elizabeth Gordon. Pub 

Household, 912 Kansas Ave., Topeka, Kans. (M-20) 
Houschold and general articles, short stories 1000-5000 
Occasionally light essays. Nelson Antrim Crawford. 2c up, 
verse 50c. (Overstocked with fiction and verse) 

Independent Woman, 1819 Broadway, New 
(M-15) Official publication of the National Federation 
of Business and Professional Women’s Clubs. Considers 
only articles having special interest or importance to 
women who earn their own livings; opportunities for and 
achievement of women in new fieids, achievements of 
women in community service, current national and inter- 
national issues, economic, social and political; treated from 
point of view of the woman who works. Also sketches 
on personal upgrading. 500-1800. Verse; photos; art work. 
Frances Maule. $10 to $35, Acc 

Ladies Home Journal (Curtis), Independence Sq., Phila- 
delphia 5. (M-25) Articles 2000-5000; short stories 4000- 


York 23. 


“You cave ‘me hints on improving my AUNT MOLLY 
ond THE WRONG SIDE OF THE BED, and | sold it 
to Jack & Jill.”“—Ollie James Robertson 


You can get this same kind of practical help that 


leads to sales from 
ADELE M. RIES 


7338 W. Everell Ave. Chicago 31, Ill. 
Write for details today! 


Author & Journalist 


7500; serials, 50-70,000; novelettes 20-40,000; short lyric 
verse; fillers, cartoons. Bruce Gould, Beatrice Blackmar 
Gould. First-class rates, Acc. 

Life Today, 444 Madison Ave., 
Practica!, inspirational articles, 
love, divorce, family life in U. S., 
Sara Judson. 2c, Pub. 

Living for Young Homemakers (S & S), 122 E. 42nd 
St., New York 17. (M) Small market for short articles, 
1000-1500, on how-to-do in home, garden, health, chil- 
dren, etc., sometimes with photos. Edith Brazwell Evans. 
Varying rates, Acc. 

Mademoiselle (S. & S), 122 E. 42nd St., New York 17 
(M-35) Short stories and articles of interest to young 
women, age 18-30, 2500-3500. Cyrilly Abels. Acc 

Mayfair (Maclean), 481 University Ave., Toronto, Can- 
ada. (M-25) Articles of Canadian interest on fashion, 
society, the arts, sports. 2c, Acc. 

McCa!l’s (McCall), 230 Park Ave., 
Serials, 40,000; complete novels, 20-25,000; 
10-12,000; short stories, 4000-7500; short shorts; 
verse. Otis L. Wiese. First-class rates, Acc. 

Modern Age, 9620 S. Yates Ave., Chicago 17. (M) 1000- 
word stories for housewives and children; occasional arti- 
cles; household hints, beauty and health hints, travel 
tips, etc. Frederic B. James. Stories, $20; artic’es, 1- 
‘‘prior to publication ”’ 

Modern Needlecraft-Knitting, 247 Park Ave., New York 
17. (Q-35) Welcomes ideas on news regarding all phases 
of needlecraft. Maggie Meehan. Acc., according to assign- 
ment or nature of material. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500-2700; short verse. 
Dorothy Leicht. Fair rates, Pub. 

My Baby (Shaw Pub., Inc.), 53 E. 34th St., New York 
(M-25) Articles to 2000 and picture stories on child care, 
age hemlet one to six years. Marie Stark. 1-4c, Pub 

Nationa! Home Monthly (Home Pub. Co.), 25 Richmond 
St., W., Toronto, Ont., Canada (M-10) Short stories 
15 500- 3000; articles of Canadian interest, personality, hu- 
man interest; cartoons. J. K. Thomas. 3c, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., 
Chicago 5. (M) Scientifically accurate, but informally 
written, illustrated articles on rearing and education of 
children, to 2500. Eva H. Grant. 1c; photos $1-$6, Acc 

Parents’ Magazine, 52 Vanderbilt Ave., New York <7. 
(M-25) Articles on family relationship, child care, food 
with menus and recipes, etc., 2000-3000. Mrs. Clara Sav- 
age Littledale. Up to $100 for articles, Acc.; shorts on 
childhood and teen-age problems $2.50 each, Pub. 

Popular Gardening, 141 E. 44th St., New York 17. (Bi- 
M-50; M in 1951) Practical gardening articles, successful 
gardening by young home owners, 1000, with photos. Paul 
F. Frese. 3c, Pub 

S nset (Lane Pub. Co.), 576 Sacramento St., San Fran- 
cisco 11. (M-20) Largely staff-written. Purchases from 
West Coast contributors only. Western travel, western 
homes, western food, western crafts, how-to-do-it articles 
Query. Wa.ter L. Doty. Acc. 


New York 22. (Bi-M-25) 
500-2000, on marriage, 
community problems 


New York. (M-25) 
Novelettes, 
articles; 


MANUSCRIPT TYPING 


| 

8’ x 11 white bond—(finest bond) Car- | 

bons if desired. Mailed flat. Post cards, etc. | 
50c per 1000 words 

Hazel Forrest 

7912 Flight Ave. G5; Calf. 


NEW WRITERS NEEDED 


EARN UP TO $5.00 
PER HOUR, SPARE TIME 


The demand for non-fiction material is booming! 
Hundreds of magazine editors are buying short < 


features and fillers from new writers. Our Earn- 4 
as-You-Learn lessons prepare you to meet their -~4 
requirements. Experience unnecessary. Price rea- 
sonable—service unexcelled. 

FREE SAMPLE LESSON! 
Write for FREE Sample Lesson, details—and how 
to get FREE Writer's Market Guide! 


Comfort Writer’s Service 
200 S. 7th St.; Dept. 7-N; St. Louis 2, Mo. 


July, 1950 


SUMMER SALE 


Here’s A Summer Book Sale 


That Means 
DOLLARS IN YOUR POCKET 


TODAY— 
DOLLARS FROM THE EDITORS 
TOMORROW! 


For July and August Only,* AUTHOR & 
JOURNALIST lists the following A-1 books 
for writers at ridiculously low prices: 


$1 OFFER 
THE TECHNIQUE OF FICTION, by 
Hawkins (regularly, paper $1.50) 
MANUSCRIPT RECORD (regularly $1) 


$2 OFFER 
WRITING og AND FILLERS, Non-Fiction Press 
regularly $1) 
SHORT- SHORT STORIES, by Robert Oberfirst (reg- 
ularly $2) 


Willard E. 


FFER 
WRITER: TRY SHORT SHORTS, by Mildred 1. 
Reid and Delmar E. Bordeaux (regularly $3) 
SCHOYER’S VITAL ANNIVERSARIES, 1950 (regu- 
larly $2.00) 


$4 OFFER 
WRITING YOUR POEM, by Lawrence John Zillman 
(reqularly $2.75) 
AN EDITOR LOOKS AT POETRY, Stanton A. Cob- 
lentz ($2.00) 
bey WRITE, by E. Fraser Bond (regularly 


$5 OFFER 
THE MODERN REPORTER’S HANDBOOK, by John 
Paul Jones (regularly $4.75) 
HOW TO WRITE FOR HOMEMAKERS, by Lou 
Richardson and Genevieve Callahan (regularly 


$3.00) 
WRITING FOR THE TRADE JOURNALS, by Donald 
J. Cooke (regularly $1) 


$6 OFFER 
els =e INTO TYPE, by Marjorie E. Skillin, Robert 
Gay, et al (regularly $5.00) 
THE by Witterd E. Haw- 
kins (cloth, $2 
MANUSCRIPT TECHNIQUE, by Dee Davison Sledge 
(regularly $2.00) 
(SPECIAL ‘’Writer’s Library’ price for the 
SIX OFFERS above, ONLY $20.) 


1950 


AUTHOR & JOURNALIST, Denver 10, Colorado 


*Mail This Coupon Before September 1, 


Gentlemen: | wish to take advantage of your 


to pay for the $ 
Send postpaid to 


sale and enclose $ 
OFFER(S) quoted above 


NAME 
STREET 


CITY 


| 

> 
4 

{ 
> 
> 
> 
> 
> ‘ 
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Today’s Woman (Fawcett), 67 W. 44th, New York 18 
(M-25) Fiction and facts of interest to the young 
housewife 20-35 years of age. Articles 3000 or less; fic- 
tion, 1000-7000. Geraldine Rhoads, Ed.; Wm. C. Lengel, 
Ex. Ed.; Harold Baron. Non-fiction Ed.; Eleanor Stier- 
hem, Fiction Ed. Excellent rates, Acc 

Vogue, incoroporating Vanity Fair (Conde Nast), 420 Lex- 
ington Ave., New York 17. (2M-50) Articles of interest 
to women 1500-2000; photos. No poetry, no fiction. Jessica 
Daves. No set rates, Acc. European rights released. 

Western Family, 1300 N. Wilton Pl., Hollywood 28 
(Semi-M) All types of interesting, readable fiction to 

short shorts and well-illustrated articles of interest 
to the homemaker, to 1000; two-part seria's; verse; fill- 
ers; cartoons. Franc Patricia Dillon. 2'2c-5c, Acc 

Woman, The, 420 Lexington Ave., New York 17. (M-25) 
Sound, informative fact articles, 2000, of interest to wom- 
en, with illustrative anecdotes, preferably written in nar- 
rative style. Theodore Irwin, Ed. Dir.; Dorothy M. John- 
son, Ex. Ed. Good rates, Acc. 

Woman's Day, 19 W. 44th St., New York 18. (M-5) 
Serious and humorous articles, 1800-2000; human interest 
and humorous type fiction; inspirational; how-to, 2500- 
5000; fillers. Mabei Hill Souvaine, Ed.; Betty Finnin, Fict. 
Ed. Acc., no set rate. 

Woman's Home Companion 
Ave., New York 19. (M-10) 
terest. Artic’es, 2500-6000; short stories to 10,000; novel- 
ettes 15,000; short nove!s to 25,000; seria!s to 60,000 
Wm. A. H. Birnie, First-class rates, Acc 

Woman's Life, 227 E. 44th St., New York 17. (Q-25) A 
companion publication to Your Life and Your Personality, 
helpful, entertaining articles, 400-2500, on all phases of 
@ Woman's life Douglas Lurton. Good rates, Acc. 


(Crowell-Collier), 640 5th 
Women's and household in- 


ALL-FICTION OR “PULP” MAGAZINES 
GENERAL ADVENTURE 

(Also Special Classifications not Grouped Elsewhere) 

Advent're (Popular), 205 E. 42nd St., New York 17 
(M-25) Distinctive adventure short stories, novelettes, 
fact stories. Action ballads, 50c per line. Kendall W 
Goodwyn. 2c up, Acc. 

Ble Book (McCall), 230 Park Ave., New York 17 
(M-25) Mystery, humor, and adventure short stories, nov- 
elettes; book length novels. Articles. Masculine slant 
Dona'd Kennicott. Good rates, Acc 

Jurg'e Stories (Fiction House), 670 5th Ave., New York 
19. (Q-20) Adventure short stories of the African jungles 
Jerome Bixby. ic up, Acc. 

Short Stories, 9 Rockefeller Plaza, New York 20. (M-25) 
Adventure, mystery, action short stories up to 6000; novel- 
ettes 10,000-25,000; seria’s: book lengths; fillers 50-500 
Dorothy MclIiwraith. Good rates, Acc 


AIR 
Fighters (Thrilling), 10 E. 40th St., New York 16 
Air action stories in any branch of aviation 3900- 


(Q-15) 
novels 15,000. Leo Margulie 


6000: novelettes 8000-10,000; 
le up, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 

B'avk Beok Detective (Thrilling), 10 E. 40th St., New 
York 16. (Q-20) Uses a 35,000-word lead novel featuring 
The Black Bat, written on assignment; several short fast- 
action detective-crime stories not over 7000. Leo Mar- 
Bulies. le up, Acc 

B’a-k Mask (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Detective and mystery short stories 
15800-5000, and novelettes to 9000-15,000. Harry Widmer 
le up, Acc. 

De‘ective Vales (Popular), 205 E. 42nd St., New York 
17. (M-25) Emotional short stories, crime background, up 
to 5000; detective-mystery-menace nove'ettes 9000. Michael 
Tilden. Mng. Ed.; Everett Ortner, Ed. Good rates, Acc 

D'me Detective (Popu'ar), 205 E. 42nd St., New York 17 
(M-25) Mystery and action with emphasis on character; 


CALL A DOCTOR 


When you become ill. BUT send ailing or untried 
short stories and books to me for healing or sur- 
gery. Successful author of shorts and books wi'l 
personally help get your material in salable con- 
dition. One dollar per thousand words, three dol- 
far minimum. Try one ms. and you WILL be 


pleased 
JAIME EGDELS 


San Angelo, Texas 


P.O. Box 774 


ROBERT OBERFIRST, Literary Agent 


Short stories around 5000; novelettes 10-12,000. Harry 
Widmer. lc up, Acc 

E'lery Qzeen’s Mystery Magazine (Spivak), 570 Lexington 
Ave., New York 22. (M-35) Stories of detection, and /vr 
crime, and /or mystery. No supernatura! stories per se, al- 
though if a legitimate mystery, crime, or detective short 
story has supernatura! or horror elements, O.K. Cartoons 
No taboos, no angles editorially. ‘‘Ellery Queen.’’ $200 up 
for average length original short story, Acc. Uses reprints, 
$75 up 

Famous Detective Stories 
Doub‘e Action Group), 241 Church St., 
M-25) Detective fiction stressing plot 
tion. Robt. W. Lowndes. Ic, Acc. 

F.B.I. Detective Stories (All Fiction Field—Popular), 205 
E. 42nd St., New York 17. (Bi-M-25) Action stories of 
Federal agents in all branches of the government with 
emphasis on plot. All lengths from 1000-15,000. Harry 
Widmer. le up, Acc. 

Fifteen Mystery Stories (Popular), 205 E. 42nd St., New 
York 17. (M-25) Thrills, fantastic, detective mystery 
action in noves 12,000; novelettes 7000-8500; short 
Stories up to 5000; strong love interest. Michael Tilden, 
Mng. Ed.; Everett Ortner, Ed. ic up, Acc 

15-Story Detective (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Every kind of detective, mystery 
and crime-adventure story with emphasis on woman 
interest. All lengths from 1000-15,000. Harry Widmer 
le up, Acc. 

Five Detective Novels (Thrilling), 10 E. 40th St., 
York 16. (Bi-M-25) Reprints of novels not before 
in magazines small market for stories to 6000 
Margulies. Ic, Acc 

Giant Detective Magazine (Thrilling), 10 E. 40th St., New 
York 16 (Bi-M-25) Detective and mystery stories, 1000 
60,000 Well-written, cleverly handled crime problems 
Leo Margulies, Ed. Dir. Good rates, Acc. 

G-Men Detective (Thrilling), 10 E. 40th St., New 
16. (Bi-M-20) Glamorous, fast-action G-Men short 
1000-6000; novelettes 7000-8000; 20,000-word G-Man 
by arrangement. Leo Margulies. 1c up, Acc. 

Hollywood Detective (Trojan Magazines), 125 E. 46th St., 
New York 17. Short stories, movie loca.e, to 6000. Girl 
interest. 1c, Acc 

New Detective (Fictioneers, Inc.), 205 E. 42nd St., 
York 17. (Bi-M-25) Detective action stories to 6500; 
novelettes to 12,000. EjJer Jakobsson. Good rates, Acc 

Phantom Detective, The (Thrilling), 10 E. 40th Si. 
New York 16 (Bi-M-20) Fast-action detective, crime 
short stories 1000-5000 Book-length novels by arrange- 
ment. Leo Margulies. Ic up, Acc 

Pop lar Detective (Thrilling), 10 E. 40th St., New York 
16 (B‘-M-20) Detective short stories, 1000-6000; novel- 
etyes, 7000-10,000 Leo Margulies. ic, Acc 

Private Detective (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. Short stories to 4-6000 with some girl 
interest novelettes 9-15,000. 1c, Acc 

Scarab (B!ack Horse Press), 104 5th Ave., New 
Well-paced, 1ealistic novelettes, 18,000-30,000. Joe 
nan. 1!5c up, Acc 

Super Detective (Trojan Magazines), 125 E 
New York 17. Crime action stories, nove.ettes, 
Short stories 4-6000. Girl interest. 1c, Acc. 

Thrilling Detective (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M) Action-detective short stories 1000-6000; 
nove'ettes 7000-10,000; novels 15-20,000. Leo Margulies 
lc up, Acc 

Tr'p’e Detective 
16 (Q-25) Three 
known writers; detective 
gulies lc up, Acc. for 

Two Complete Detective Books 
Ave., New York 19. (Bi-M-25) 

Two Detective Mystery Nove's 
St., New York 16 (Q-25) Book reprints 
1000-6000. Leo Marguties. Ic, Acc 


(Columbia Publications, Inc - 
New York 13. (Bi- 
and characteriza- 


New 
used 


Leo 


York 
stories 
novel 


New 


York 11 
Calla- 


46th St., 
10-15,000. 


(Thrilling), 10 E. 40th St., New York 
published detective novels by well- 
short stories to 6000. Leo Mar- 
shorts; novels by arrangement 
House), 5th 
only 


(Fiction 670 
Reprint 
(Thrilling), 10 E. 40tao 
few stories 


WESTERN MALE INTEREST 

Ace H'gh Western (Fictioneers, Inc.), 205 E. 42nd St, 
New York 19. (Bi-M-25) Fast-moving, dramatic West- 
ern fiction short stories to 5,000; novelettes and noveis 
8-14,000. Michael Tilden, Mng. Ed.; Bruce Cassiday, Ed. 
ic, Acc 

Action Stories 
19 (Q-20) Fast 


(Fiction House), 670 5th Ave., New York 

stories of the West with good woman 
interest 3000-15,000; 1500, on occasion. Overstocked at 
present, all lengths. Jerome Bixby lc up, Acc 


Big Book Western (Popular), 205 E. 42nd St., New York 


SELL YOUR SHORT-SHORTS, SERIALS ARTICLES, COLUMNS, POEMS 
Reading and handling fees: $2 up to 1,50C words; $1 per 1,000 thereafter; novels, $10; pcems, $1 each. 
Author: Technique Sells Short-Short, $2; Short-Short Stories, $2; Co-Author: Writing Short-Short Story, $2.50. 
P. O. Box 539 


Ocean City, New Jersey 


94 


Journalist 


Author & 


___ 


A few short stories 5000. Western novel- 
ettes 10,000; novels 12,000. Western fact articles 1500. 
Michael Tilden, Mng. Ed.; Bruce Cassidy, Ed. lc, Acc. 

Comp'ete Western Book Magazine, Empire State Bidg., 
New York 1 (Bi-M-25) Western novels 20,000-35,000 
Robert O. Erisman. lc up, Acc. 

Dime Western Magazine (Popular), 
New York 17. (M-25) Vigorous, human Western short 
stories 2000-6000; novelettes 9600-10,000; novels 15,000, 
emotional interest, realistic characterization. Michael Til- 
den, Mng. Ed.; George Murphy, Ed. Gcod rates, Acc. 

Double Action Western (Columbia Publications, Inc.— 

Action Group), 241 Church St., New York 13. (Bi- 

Short stories 2000-5000; novels 40,000-50,000. Rates 

agreement. Robert W. Lowndes. Ic, Acc. on short 
stories 

Exciting Western (Thrilling), 
16 (Bi-M-20) Western action-packed short 
6000 7090-10,000. Leo Margulies. lc up, Acc. 

Famous (Columbia Publications, Inc.), 241 
Church St., New York 13 (Bi-M-15) Overstocked on 
novelettes. Uses short stories to 5,000; articles to 2,000. 
Stress characterization and adult motivation. Robert W 
Lowndes. lc, Ace 

Fifteen Western Tales (Fictioneers, Inc.), 205 E. 42nd St 
New York 17. (M-25) Novelettes to 13,000; shorts, pref- 
erably with an unusual twist, to 6000. Ejler Jakobsson 
le up, Acc 

Fighting Western (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. (Bi-M) Western action stories; novel- 
ettes with girl interest 9-15,000; short stories 4-6009. 
Ic, Acc 

Five Western Nove's (Thrilling), 
York 16. Reprint; small market for fresh story 
Leo Margulies. 1c, Acc 

44 Western (Popular), 205 E. 42nd St., New York 17 
(Bi-M-25) Western short stories 4000-5000; novelettes 
$000-15,000. Michael Tilden, Mng. Ed.; George Murphy, 
Ed. Ic, Acc. 

Frontier Stories (Fiction House), 670 5th Ave., 
19 (Q-20) Western historical short stories 
novelettes 10,000-15,000; articles of covered-wagon 
Bixby. ‘!c up, Acc. 
(Thrilling), 

Western stories 1000-60,000. 
narratives of the Old West. 


rates, Acc 


17. (Bi-M-25) 


205 E. 42nd &t, 


10 E. 40th St., New York 
stories 1000- 
novelettes 


Western 


10 E. 40th St., New 
material. 


New York 
2500-9500; 
days. 
Jerome 
10 E. 40th St., New York 

Well written 
Leo Margulies 


Giant Western 
16 (Bi-M-25) 
cleverly 
Gor 

Lariat Story 
New York 19. 


done 


Magazine (Fiction House), 670 Sth Ave, 
(Q-20) Fast-moving, colorful stories, ranch- 
good woman interest. Overstocked at 
ek O'Sullivan. le up, Acc 
Leading Western (Trojan Magazines, Inc.), 125 E. 46ta 
5 New York 17. (Bi-M) Western action stories 4-6000: 
10-15,000, girl interest lc, Acc 

(Ziff-Davis), 185 N. Wabash Ave, 
Stories of the O'd West, from shorts 
of 1000 words to full-length nove:s of 30,000. Howard 
Browne 1',c-3c, Acc 
Masked Rider Western 
York 16. (Bi-M-20) 
turing the Masked 
8000-word novelette, 
Distinctly Old West, 
gue Ic up, Acc 
New Western (Fictioneers, Inc.), 
York 17 (Bi-M Colorful Western action stories: 
shorts to 5000 novels and novelettes 8-12,000 Michael 
Tilden, Mng. Ed.; Bruce Cassiday, Ed. le up, Acc 
Northwest (Fiction House), 670 5th Ave., New York 19 
(Q-20) Fast moving, action adventure stories of the 
Northwest Alaska, Yukon, Canada, the Arctic, embrac- 
ing these subjects timber, fur trapping, gold, silver 
mining ishing, whaling; Mounted Police escapades. Ro- 
mantic interest helptul in novels and novelettes. 3-25,000 
Jack O'Sullivan. lc up, Acc 

Pop lar Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M-25) Two 10,000-word novelettes on free-lance 
market; 10,000-word Sheriff Blue Steele story on assign- 
ment; short stories to 6000. Old West with no moder 
touches. Leo Margulies. le up, Acc. 
Riders Western (Thrilling), 10 E. 40th St., New 
(Bi-M-20) Book-length noves on assignment; 
1000-6000; novelettes 8000-10,000. Ic, Acc. 


Mammoth Western 
Chicago 1. (M-25) 


(Thrilling), 10 E. 40th St., New 
30,000-word lead novel fea- 
written by assignment; an 
short stories not over 6000 
modern touches. Leo Mar- 


Uses a 
Rider, 
several 
with no 


205 E. 42nd St., New 


Range 
York 16 
short stories 


WRITERS WANTED 


for New Magazine 


We need material for a new magazine called 
“HERE’S HOW.” Editorially, “HERE’S HOW” 
will appeal to two general types of readers: 
1. Those who want to make money at home 

or outside the home either in full 
or spare time. 2. Those who seek mental 
stimulation, a wider education or a_ better 
position in life. Therefore, stories must be 
factual, practical and inspirational. ‘‘How to’ 
a: icles must be of the “‘brass tacks’’ variety, 
su as ‘‘How to Make Things For Profit’’ — 
“How to Establish a Personal Service Business’ 
—=success stories — self-help ideas, etc. In 
short, we want all types of material that 
match our advertising slogan—‘‘Helps you get 
ahead by telling you HOW.” Feature material 
should run from 1,000 to 2,500 words — with 
or without photos. In addition we can use 
articles of any length based on how to make 
money. Finally we want cartoons that tie in 
with our editorial slant Reports within 2 
weeks. Rates, 3c a word and up. Payment on 
acceptance. Address all inquiries and material 
to 


RAYMOND BRANDELL 


Publisher ‘‘Here’s How,” 1512 Jarvis Avenue, 


Chicago 26, Illinois. 


GHOSTWRITER 
Twenty years experience in mending writ- 
ing for marketing. | do not tell what to do. | 
I do it for you. Reference women's W110’s 
Who. Correspondence requires return post- 
age. 


NATALIE NEWELL 


2964 Aviation, AJ. Miami 33, Florida 


July, 1950 


BRUCE 
‘FELLOWSHIPS 
IN FICTION 


for Catholic writers 


e@ 1950 


Three fellowships in fiction are again avail- 
able to lay Catholic writers in 1950. Each 
fellowship amounts to $1,800, payable in 
12 monthly installments, $800 of which 
will be in the nature of an outright award, 
and $1,000 an advance against royalties. 
The fellowships will be awarded on the basis 
of sample chapters and a complete synopsis 
of the proposed novel. The finished manu- 
script must be in the hands of the publisher 
within one year after the granting of the 
fellowship. Write for complete information 
and application blank. 


THE BRUCE PUBLISHING CO. 


1707 Bruce Building 
Milwaukee 1, Wisconsin 


—_ 


(Columbia Publications, Inc. 


Real Western Stories 
(Bi-M- 


Double Action Group), 241 Church St., New York. 
15) Same requirements as Famous Western. 

Rio Kid Western, The (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Book-length novel on assignment. 
Pioneer and frontier short stories 1-6000. Leo Margulies. 
Ic, Acc. 

Six-Gun Western (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. (Bi-M) Western action stories 4-6000. 
Girl interest. 1c, Acc. 

Star Western Magazine (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Dramatic, emotional, colorful stories 
of the Old West, heavy girl interest, to 15,000. Michael 
Tilden, Mng. Ec.; George Murphy, Ed. Ic up, Acc. 

10 Story Western (Popular), 205 E. 42nd St., New 
York 17. (M-25) Dramatic human-interest Western short 
stories up to 4000; mnovelettes 9-11,000. Harry Widmer 
le up, Acc. 

Texas Rangers (Thrilling), 10 E. 40th St., New York 16 
(M-15) Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1000-6000. Book-length novel by ar- 
rangement. Leo Margulies. lc up, Acc. 

Three Western Novels, Empire State Bidg., New York i 
(Bi-M-25) Short stories 1000-6000; novels 20,000-25,000. 
Robert O. Erisman. lc up, Acc 

Thrilling Ranch Stories (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Action Western short stories, novel- 
ettes, 1000-10,000, novels 20,000; masculine, girl interest. 
Leo Margulies. lic up, Acc. 

Thri'ling Western (Thrilling), 10 E. 40th St., New Yor 
16. (Bi-M-25) Action-packed thrilling Western short 
stories, 1000-6000: novelettes 8000-10,000; novels 10-15,000. 


Slight girl interest permissible. Leo Margulies. lc up, 
Acc. 


Trip'e Western (Thrilling), 10 E. 40th St., New York 
16. (Bi-M) Western short stories to 6000; three pub- 
Mshed novels by well-known Western writers. Leo Mar- 
gulies. 1c up for shorts; by arrangement for novels, Acc. 
Two Western (Fiction House), 670 5th Ave., New York 
or MSS. which have appeared in book 
Jerome Bixby 

Walt Coburn’s Western Magazine 
205 E. 42nd St., New York 17. (M-25) 
fim market for fact fillers, 300-1500. 
Acc 

West (Thrilling), 10 E. 40th St., New York 16. (Bi- 
M-20) Book length novels arranged for on assignment; 
short stories 1000-6000. Leo Margulies. Ic, Acc. 

Weste-n Action (Columbia Publications, Inc.—Double 
Action Group), 241 Church St., New York (Bi-M-15) Same 
Tequirements as Double Action Western. 

Western Novels & Short Stories, Empire State Bidg., 
New York 1. (Bi-M-25) Short stories 1000-6000; novels 
20,000-25,000. Robert O. Erisman. Ic up, Acc. 

Western Short Stories, Empire State B'dg., New York 1. 
(Bi-M-25) Stories 1000-9000. Robert O. Erisman. lc upg 
Acc 

Zane Grey's Western Magazine, Racine, Wisc. (M-25) 
Articles on Old West, frontier era, 1000-5000; Old West 
short shorts to 2500, short stories to 7500, very occasiona:- 
ly to 10,000: verse of the old or timeless West, 40-line 
Max.; short fact items, fillers of the Old West, 100-500; 
Cartoons. Vigorous, honest, authentic fiction, stressing 
both action and character; colorful Old West background; 
1860-1900 setting best Don Ward. Shorts, 2c up; ar- 
ticles, 2c; verse 50c line; fillers, $3-$10; cartoons, $25 
Acc. First serial rights only on stories and articles 


(New Publications), 
Reprint magazine; 
Everett Ortner. 1+, 


SPORTS 

All-American Football Magazine (Fiction House), 670 5th 
Ave.. New York 19 (2-year-20) Short stories 3-7000; 
Novelettes 10-16,000; novels 17-25,000. Prefers story with 
collegiate background; girl interest welcome in nove!s and 
novelettes. Jack O'Sullivan. lc up, Acc 

All Sports (Columbia Publications, Inc.), 241 Church 5t., 
New York 13. (Bi-M-15) All types of sports; adult 
motivation and situations. Short stories 1500-5000; novei- 
ettes 7000-9000. Robert W. Lowndes. Ic, Acc 

A'l Star Sports (Street & Smith), 122 E. 42nd St., New 
York 17. (Q) Sport stories on assignment only. Sam E 
Andre 

Bascba!l Stories (Fiction House), 670 5th Ave., New York 
19. (Twice yearly-20) Short stories to 4000; novels 10- 
20,000, all with baseball theme. (Bought up for present.) 
Jack O'Sullivan. Ic up, Acc 

Basketball Stories, 350 5th Ave., New York 1. 
Professional or collegiate basketball fiction to 6000: 
ettes 6000-10,000. Bernard Kaapcke. Ic up, Acc 

Exciting Footba'l (Thrilling), 10 E. 40th St., New York 
16. (Ann.-25) 20,000-word lead novel, 10,000-word novel- 
ettes; several shorts not over 6000; covering amateur 
professional, collegiate, etc. football. Leo Margulies. Ic, 
Acc 

Fifteen Sports Stories (Fictioneers, Inc.), 205 E. 42nd St, 
New York 17. (Bi-M-25) Headline sports stories of today 
to 6500; novelettes to 12,000. Submit 3-4 mos. ahead of 
season. Ejler Jakobsson. lc up. 
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(Ann-20) 
nove!- 


Fight Stories (Fiction House), 670 5th Ave., New York 
19. (Q-20) Fast stories of the ring 10,000-25,000. Over- 
Stocked at present, all lengths. Jack O’Sullivan. lc up, 
Acc 

Footbail Action (Fiction House), 670 5th Ave., New York 
19. Same as for All-American Football Magazine. 

Football Stories (Fiction House), 670 5th Ave., New York 
19. Same as for All-American Football Magazine. 

New Sports (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Stories of headline sports, slanted directly in 
the sports field—shorts 5000-6000; novelettes 10,000-15, - 
000. Submit 3 months ahead of season. Some fact articles 
by sports celebrities. Ejler Jakobsson. 1c, Acc. 

Popular Football (Thrilling), 10 E 40th St., New York 
16. (Ann.-25) 30,000-word lead novel; shorts to 6000 
Leo Margulies. lc up, Acc 

Popular Sports (Thrilling), 10 E. 40th St., New York 16. 
(Bi-M-25) 25,000-word lead novel about baseball or foot- 
ball only; several short stories not over 6000. Leo Mar- 
gulies. le up, Acc. 

Sport (Macfadden), 205 E. 42nd St., New York 17. (M- 
25) Human-interest personality features about headline 
Stars in such sports as basketball, football, baseball, box- 
ing, hockey, etc. Query with outline. Stories 2000-3000 
words, minimum payment $250; short gossipy items for 
SPORIalk at $5 and $10, Acc. Albert R. Perkins. 

Sports Fiction (Columbia Pub., Inc.), 241 Church St, 
New York 13. (Bi-M-15) All types of sports; adult moti- 
vation and situations. Short stories 1500-5000; novelettes 
7000-9000. Robert W. Lowndes. Ic, Acc. 

Sports Novels (Popular), 205 E. 42nd St., New York 17. 
(Bi-M-25) Stories of headline sports, slanted directly in 
the sports field. Shorts 5000-6500; novelettes 10-15,000. 
Stories should be submitted three months ahead of season. 
Occasional by-line fact articles by sport celebrities. Ejler 
Jakobsson. Ic up, Acc. 

Sports Winners (Columbia), 241 Church St., New York 
13. (Q-25) Same requirements as Super Sports. Robert 
W. Lowndes. le, Acc. 

Super Sports (Columbia Pub., Inc.), 241 
New York 13. (Q-15) All types of sports; 
tion and situations. Short stories 1500-5000; 
7000-9000. Robert W. Lowndes. lc, Acc. 

Thrilling Football (Thrilling), 10 E. 40th St., New York 
16. (Ann.-25) Gridiron stories, woman interest allowed 
Shorts 1000-6000; novelettes 8000-10,000; short novels 
15-25,000. Leo Margulies. lc up, Acc 

Thrilling Sports (Thrilling), 10 E. 40th St., New York 
16. (Q-20) Three 8-10,000-word novelettes; several shoris 
under 6000. All types of sports stories wanted: odd sports 
especially desirable. Leo Margulies. lc up, Acc. 


Church 6&t., 
adult motiva- 
novelettes 


SUPERNATURAL—WEIRD—HORROR 
Weird Tales, 9 Rockefeller Plaza, New York 20. (BIi-M 
25) Supernatural, bizarre, weird, pseudo-scientific short 
stories up to 6000; novelettes to 15,000; verse to 30 lines. 
D. Mcliwraith. lc, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 

Amazing Stories (Ziff-Davis), 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Science-fiction short stories 2000-10,000; 
novels 10-40,000. Howard Browne. 1'4c-3c, Acc 

Astounding Science Fiction (S. & S.), P.O. Box 489, 
Elizabeth, N. J. (M-25) Science short stories up to 
6000, novelettes 10-25,C00; serials 40-60,000. John W. 
Campbell, Jr. 2c, Acc. 

Avon Fantasy Reader, 119 W. 57th St., New 
(Bi-M) Fantastic, weird, science-fiction stories. 
anthology series; mo market for original mss. 
Wollheim. Second serials rights only; payment 
rangement 

Famo”s Fantastic Mysteries (All Fiction Fie!d-Popular), 
205 E. 42nd St., New York 17. (Bi-M-25) Weird, science- 
fiction, fantastic, fantastic-adventure short stories, 3000- 
10,000; novetettes 10-20,000; verse Mary Gnaedinger 
lc, Acc. No rights released. 

Fantastic Adventure (Ziff-Davis), 185 N. Wabash Ave., 
Chicago 1. (M-25) Pseudo-scientific short stories 2000- 
10,000, novels to 40,000 Definite air of fantasy, not 
straight science. Howard Browne. 114c-3c, Acc. 

Fantastic Novels (New Publications, Inc.), 205 E. 42na 
St., New York 17. (Bi-M-25) Same as Famous Fantastic 
Mysteries. 

Fantastic Story Quarterly (Thrilling), 10 E. 40th St., 
New York 15. (Q) Chiefly reprint, but small market for 
original fantasy fiction up to 10,000. Leo Margulies. le, 
Acc 

Fantasy Book (Fantasy Pub. Co.), 8318-20 Avalon Blvd., 
Los Angeles 3. Varied lengths, including serials: about 
50-50 on science fiction and fantasy; poems. Garret Ford. 
Information on rates to be secured. 

Fantasy Fiction (Magabook, Inc.), 420 Lexington Ave., 
New York. $100 up for new fantasy stories, $50 up for 
reprints. Curtis Mitchell. 

Fature (Columbia Publications, Inc.), 241 Church St 
New York 13. Science fiction stories of all types, exclud- 
ing fantasy Novelettes 8000-12,000; stories to 5000. 
Robert Lowndes. Ic, Acc. 


York 19. 
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Magazine of Fantasy and Science Fiction (Spivak), of) 
Lexington Ave., New York 22. (Q) Particularly interested 
in short science-fiction stories. Mss. may be sent to New 
York address or to 2643 Dana St., Berkeley 4, Calif. An- 
thony Boucher & J. Francis McComas. lc, Acc 

Other Worlds (Clark Pub. Co.), 1144 Ashland Ave., Evan- 
ston, I)! All types science-fiction stories, 3000-45,000 
Raymond A. Palmer. ic-3c, Acc 

Out of This World Adventures (Avon), 119 W. 57th B8t., 
New York 19 (Bi-M) Science-adventure stories 2000- 
12,000. Donald A. Wollheim ic, Acc. 

Planet Stories (Fiction House), 670 5th Ave., New Yors 
19. (Q-20) Imaginative short stories, novelettes, of future 
worlds. 4000-15,000. Good adventure feel. Must contain 
good planetary or futuristic atmosphere. Jerome Bixby. 
jc up, Acc 

Startling Stories (Thrilling), 10 E. 40th St., 
16. (Bi-M-25) Book-length science-fiction novels, 
stories. Leo Margulies. lc up, Acc. 

Super-Science (Fictioneers, Inc.), 205 E. 42nd St., Ney 
York 17. (Bi-M-25) Science fiction novels, novelettes up 
to 15,000: shorts up to 6000. No fantasy or supernaturai 
background. Ejler Jrkobsson. le up, Acc 

Thrilling Wonder Stories (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-25) Pseudo-scientiiic adventure stories to 
10,000; short pseudo-science noveis 15-20,000. Leo Mar- 
gulies. lc up, Acc. 


New York 
short 


WESTERN LOVE FICTION 

Golden West Romances (Thrilling), 10 E. 40th St., New 
York 16. Western action and romance 3000-15,000; man 
or woman viewpoint Leo Margulies le up, Acc 

Ranch Love Stories (Goodman), 366 Madison Ave., New 
York 17 (Bi-M) Stories, woman's viewpoint preferred 
1000-15,000 Grace Brandeis lec up, Acc 

Ranch Romances (Warner), 515 Madison Ave., 
(Bi-M-15) Western love short stories to 5000; novelettes 
8000; novels 14,000; 4-part serials to 32,000; well-authen- 
ticated fact material to 2500. Fanny Ellsworth le up 
Acc 

Rangeland Romances (Popular), 205 E. 42nd St., New 
York 17. (M-25) Emotional love short stories, Old West, 
woman's viewpoint; shorts 2000-4000; novelettes 8000- 
10,000 Harry Widmer. lic, Acc 

Real Western Romances (Columbia Pub., Inc), 241 
Church St., New York 13. (Bi-M-25) Action stories of the 
Old West, with strong romantic element. Stress color and 
characterization. Short stories to 5000; novelettes 8000 to 
12,000. Robt. W. Lowndes. lc, Acc 

Rodeo Romances (Thrilling), 10 E. 40th St New York 
16 (Bi-M-20) Western action stories, cowboy viewpoil 
girl-interest yarns with rodeo background, 1000-10,000. Leo 
Margu.ies lc up, Acc 

Romance Western (New Publications, Inc.), 205, E 
St., New York i7; 1847 So. Keiton Ave., Los Angeles 
(Bi-M-25) Modern Western love stories 3000-10,000; verse 
Irma Kalish. le up, Acc 

i Western Romances (Fiction House), 670 Sth Ave 

York 19 Novels of Western action and romance 

40,000-60,000. Jerome Bixby le, Acc 

Western Love Romances (Popuiar), 205 E. 42nd St., New 
York 17. Stories 2000-4000; nove.ettes 8000-12,000. Wom 
an's viewpoint preferred Harry Widmer le up, Acc 


New York 


ROMANTIC LOVE 
All-Story Love Magazine (Popular), 205 E. 42nd St., New 
York 17. (M-25) Publishes one strong, dramatic seria! 
which must be motivated by love, but can combine ele 
ments of mystery with the love story; one noveiette t 
15,000, and short storics 3,000-6,000. Some verse. Short 
Stories in special demand Louise Hauser lc, Acc 
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LITERARY CONSULTANTS 


The Solution To Your Writing Prob!ems 
* Specific detailed analysis and criticism 
Marketing guidance: Stories, Artic'es, Books 
* Sales through an established literary agent 
* Specia! attention to the new writer 
Write today for free brochure and rates 
LITERARY CONSULTANTS 


31 West Tenth St. New York 11 


July, 1950 
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BEERSHEBA SPRINGS 


WRITERS CONFERENCE 


August 20 to September 2 


A summer writing vacation school for 
beginning writers and others who wish 
sympathetic but professional help with 
their 
eminent novelist-teacher 


writing problems. Instruction by 
In cool, beauti- 
ful Tennessee Mountains. Modern sur- 


roundings. Low cost lodging and tuition 


Write 
HARRY HARRISON KROLL 
University of Tennessee 


Martin, Tennessee 


New Training Method 


makes SELLING 


EASIER...MORE SURE 


The CREATIVE ABILITY DEVEL- 
OPER starts with you, your equip- 
ment, your psychology, your own way 
of expression. Through a wonderful, 
new series of daily reports, charts, 
tests and unique methods, you quickly 
learn to write salable stories, articles, 
plays, poems. 

This new training is excitingly dif- 
ferent and more effective...No tedi- 
ous assignments...no cut-and-dried 
lessons...no restraining formulas... 
You are aided to write freely, joy- 
ously, at the peak of your capacity. 
Low Cost. 


Complete information at no obligation. Ask 
for ‘Your Way to Successful Authorship.” 


SIMPLIFIED TRAINING COURSE 
1819 Gilpin Street e@ Denver 6, Colorado 
Send TODAY 


for FREE 
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Complete Love (Ace Mags.), 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, novelettes, up to 10,000, 
courtship and marriage articles to 1000, romantic verse 
to 20 lines. Rose Wyn. lc up. Verse, 50c a line, Acc 

Exciting Love (Thrilling), 10 E. 40th St., New Yoik 16 
(Q-25) Lead novel, 25,000; short stories 1000-6000. Le» 
Margulies. ic, Acc 

Fifteen Love Stories (Fictioneers, Inc.), 205 E, 42nd St 
New York 17. (Bi-M-25) Romantic love stories. Novel- 
ettes up to 10,000; shorts 3,500 to 5,000. Peggy Giave> 
lc min., Acc. 

Gay Love Stories (Columbia Publications, Inc.—Doub‘e 
Action Group), 241 Church St., New York 13. (Bi-M-19) 
Third person love short stories. Marie A. Park. Ic, Acc 

Ideal Love Stories (Columbia Publications, Inc.—Doube 
Action Group), 241 Church St., New York 13 (Q-25) 
Third person love short stories. Marie A. Park. lc, Acc 

Love Book Magazine (Popular), 205 E. 42nd Si., New 
York 17. (M-25) Glamorous, dramatic love stories, novel- 
ettes 3000-10,000; little verse. Louise Hauser. lc up, Acc 

Love Fiction (Ace Mags.), 23 W. 47th St., New York 13 
(Bi-M-15) Plausible, well-written love short stories 2000- 
6500, strongly dramatic novelettes 7000-10,000 Romantic 
verse and articles. Rose Wyn. lc up, verse 50c line, Acc 

Love Novels (Ail-Fiction Field—Popuiar), 205 E. 42nd St., 


New York 17. (M-25) Glamorous modern love stories, shorts 
up to 5000; novelettes to 18,000. Mary Gnaedinger. Ic up, 
Acc. 


42nd St 
some 


Love Short Stories (Fictioneers, Inc.), 205 E 
New York 17. (M-25) Romantic fiction 3000-10,000; 
verse. Louise Hauser. lc min., Acc 

Modern Love Stories (Goodman), 366 Madison Ave., New 
York 17. (Bi-M) Love stories 1000-15,000, up to 5000 
preferred Grace Brandeis le up, Acc 

New Love (Fictioneers, Inc.), 205 E. 42nd St., New York 

(M-25) Realistic love short stories 4500-5000; nove-- 
7-10,000 ser.a:s by arrangement Peggy Grave 
le up, Acc 

Popular Love (Thrilling), 10 E. 40th St., 
(Q-25) Book-length girl angle love novels; 


New York 16 
will look at 


POETS: Send self-addressed stamped env2-! 

¢ lope for PRIZE PROGRAM; Quarterly | 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND-| 
BOOKS ($1 each) containing 999 PLACES TO SEND | 
POEMS. 
KALEIDOGRAPH, A National Magazine of Poetry | 
‘Published monthly since May, 1929; 25¢ a copy, 

$2 a year) 


624 N. Vernon Ave. Dallas 8, Texas, 


WRITERS! 


Professional Editing and Typing of 
Manuscripts 
ADELINE M. ALVORD APPROVES and 
uses my services 
TYPED ON 20-Ilb. BOND 
White carbon copy, 60c per M words 
NAN M. EGGLESTON 
716 N. Alta Vista Hollywood 46, Calif. 
Webster 3-4327 


A LOW COST PUBLISHING SERVICE 
For Authors 
We print, publish and distribute your manuscripts 
in book and pampniet format. Send for Bulletin 6 
THE WILLIAM-FREDERICK PRESS 
Pamphlet Distributing Co., Inc. 


313 West 35th St. New York 1, N. Y.) 


“ZEST THE SPARKLING SUBSCRIBER-WRITTEN MONTHLY, 
BUYS SHORT-SHORTS, ARTICLES, ESSAYS, ANECDOTES, HUMOR €- 
VERSE REGULARLY. WRITING CONTESTS EVERY iSSuE! 
send 10¢(COIN) FOR SAMPLE COPY. 


i SUCCESS A/DS 


detailed synopsis. Around 25,000; shorts 1000-6000. Leo 
Margulies. lc up, Acc. 

Romance (Fic.ioneers, Inc.), 205 E. 42nd St., New York 
17. (M-25) Modern stories, with occasional exotic or un- 
usual backgrounds, 4500-6000; novelettes 10,000; 16-line 
verse. Peggy Graves. lc up, Acc. 

Sparkling Love Stories (Avon), 119 W. 57th St., New 
York 19. (Bi-M) Love stories 2000-12,000. Donald A 
Wollheim. ic, Acc. 

Ten-Story Love (Ace Mags.), 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, novelettes, up to 10,000, 
romantic verse and articles. Rose Wyn. lc up, verse 50c 
a line, Acc 

Thrilling Love Magazine (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-20) Love short stories 1000-6000; novei- 
eites 8000-10,000; novels 15,000; girl’s viewpoint Leo 
Margulies. le up, Acc. 

Today's Love Stories (Columbia Pubs., Inc.), 241 Church 
St., New York 13. (Bi-M-15) Short stories with strong 
love interest 1009-4500; verse with love theme, 4-12 lines 
Marie A. Park. Ic, Acc. 


TRUE CONFESSION 

Actual Romance (Magazine Management Co.), 350 Sth 
Ave., New York 1. (Q-15) First-person stories. Dan Mer- 
rin 

Enchantment Magazine, 1674 Broadway, New York .8 
(M) Highly dramatic stories—heavy sex, lots of love in 
terest. Ruth Laer Baer. 3c, Acc 

I Confess (Magazine Management Co.), 350 5th Ave., 
New York 1. (Q-25) First-person stories. Dan Merrin. 

Intimate Romances (Ideal), 295 Madison Ave., New York 
17. (M-15) First-person stories on serious love conflict or 
problem situations wtih realistic, everyday characters 5000- 
8000; occasionally to 15,000. Florence J. Schetty. 3c up, 
Acc 

Life Romances (Magazine Management Co.), 
Ave, New York 1. (Q-15) First-person stories. 
Little 

Modern Romances (Dell), 261 5th Ave. New York 16. 
(M-15) First-person real-life short stories 5000-8000; nove!- 
ettes 9-12,000; book lengths 15-20,000; frequent contests 
for cash prizes. Also, short articles, 425-2000, dealing with 
parenthood, young mothers with small children, preg- 
Nancy, postnatal! heaith and beauty problems Articles 
carry by-lines Hazel L. Berge. 4c, Acc 

My Romance (Magazine Management Co.), 350 Sth Ave., 
New York 1. (Q-15) First-person stories. Dan Merrin. 

Persona! Romances (Ideal) 295 Madison Ave., New York 
17. (M-15)  First-person romances, young heroes and 
heroines, with strong emotional problems logically worked 
out, 1500-5000. Mrs. May C. Kelley. 3c and up, Acc. 

Real Romances (Hillman), 535 5th Ave., New York 17 
(M-15) First-person short stories to 6500; novelettes 10- 
15,000; articles 500-1000; fillers. Written from viewpoint 
of both men and women. Mary Rollins. 3c, Acc 

Real Story (Hillman), 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; mnovelettes 10- 
15,000; articles 500-1000; fillers. Written from viewpooiut 
of both men and women. Mary Rollins. 3c, Acc. 

Secrets (Ace Mags.), 23 W. 47th St., New York 19. (M- 
15) Dramatic first-person stories from real life. Shorts 
3000-6000, novelettes 10,000; articles on marriage, court- 
ship, personality to 1000; romantic verse to 20 lines. Rose 
Wyn. 3c up, verse 50c line, Acc. 

True Confessions (Fawcett), 67 W. 44th St., New York 
18. (M-15) First-person stories reflecting life today, and 
based on problems of young love, romance, marriage, 3000 
to 6000; noveleites to 10,000; by-lined, autobiographical 
Stories, 2000-4000, and first-person fact articles on prob- 
lems of modern living Inspirational, self help fillecs; 
poetry to 16 lines. Walter R. Schmidt, Ed.; Wm. C. 
Lengel, Exec. Ed. Good rates, Acc. 

True Experiences (Macfadden), 205 E. 42nd St., New 
York 17 (M-15) First-person true stories of emotional 
experiences in the lives of women. Byline of principal 
woman and aciual pictures of persons required. Can use 
full reports or finished stories. Ruth Welander. Payment 
to byliner, $25-$50; to reporter, $50-$100; to writer, $50- 
$300, according to editorial impact and length of story. Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) First-person stories. Brief stories, 1509 


| SHORT STORY WRITING 


| How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice; 
real teaching. All courses moderately priced. --- 
For full particulars and a sample copy of the 

WRITERS’ MONTHLY, write today to: 

The Home Correspondence School 
Springfield 3, Mass. 


350 Sth 
Bessie 
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words, $150; 3,500 words, $175; 5,000-6,000 words, $250. 
12,000-14,000 words, $450. Hope Stuart. Acc. 

True Romance (Macfadden), 205 E. 42nd St., New York 
17. (M-15) First-person short stories 5,000-6,000; nove'- 
ettes 10,000; short shorts 3000. Hilda Wright. Short 
stories $275; novelettes $450; short shorts $175, Acc. 

True Story (Macfadden), 205 E. 42nd St., New York 17 
(M-10) First-person short stories to 7000; novelettes 
10,000; book-lengths 12,000; 2-part serials 7-10,000. Ernest 
Heyn; Helen Littauer. Surprise-ending short-shorts $100 
short stories $250-$300; novelettes $400-$450; double- 
lengths $600-$700; serials $500 per installment, Acc. 


TRUE DETECTIVE 

All True Fact Crime Cases, 114 E .32nd St., New York 
16. See Police Detective for requirements. Ruth Beck 

Amazing Detective Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact articles on crime cases 
with mystery and good detective work, 1500 to 5000. Offi- 
cial by-lines preferred. Robert E. Levee. 2c up; photos 
$3, Acc 

Best True Fact, 114 E. 32nd St., New York 16. Con- 
fession-type material and great fact detective stories, with 
a little less emphasis on the sensational than required by 
Women in Crime and Smash Detective. Ruth Beck 

Complete Detective Cases (Posia’ Publications, Inc.), 
350 5th Ave., New York 1. (Q) Fact articies on crime 
cases with mystery and good detective work, 1500-5000 
Official by-lines preferred Robert E. Levee 2c up 
photos $3. Acc 

Confidential Detective Cases (Close-Up, Inc.), 241 Church 
St., New York 13 (Bi-M) Sensational detective cases 
with weird settings or fast-moving stories with good 
detective work, 3500. Milton Luros. 2c up, Acc.; photos 
$3, Pub 

Crime Detective (Hillman), 535 5th Ave., New York 17 
(M) Fact detective stories, current, human emotion, 5000; 
pictures dealing with crime. Everett Meyers or Ernest 
Henshaw, Co-eds. 2!2c up; photos $5, Acc 

Daring Detective (Fawcett), 67 W. 44th St., New York 
18 (Bi-M-25) Fact detective stories 5000-6500; short 
pieces on crime 300-1000. Joseph Piazza. Stories, 3c up 
shorts 5c, Acc; photos $5 each, Pub 

Exposed Crime Cases (Postal Pubiications, Inc.), 350 
5th Ave., New York 1 (Q) Fact articles on crime cases, 
with mystery and good detective work, 1500-5000. Official 
by-lines preferred. Robert E. Levee. 1l'2c up; photos $3, 
Acc 

Famous Police Cases, 33 W. 42nd St., New York 18. (Bi- 
M-25) Fact detective stories and pictures. George Shute 
2c, Acc 

Front Page Detective (Dell), 261 5th Ave., New York 16 
(M-15) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 
1000-5000. James Stewart-Gordon. 3c to 4c; photos $5, 
Acc 

Headquarters Detective (Hillman), 535 5th Ave., New 
York 17 Illustrated current crime stories, 5000. Everett 
Meyers or Ernest Henshaw, Co-eds. 2!2c up, photos $5, 
Acc 

Human Detective Cases (Close-Up, Inc.), 241 Church St, 
New York i3. (Bi-M’ Sensational fact detective cases 
with weird settings or fast-moving stories with good detec- 

work, 35u0. Milton Luros. 2c up, Acc.; photos $3, 


> Detective (Del!), 261 5th Ave., New York 16. (M- 
True stories oj crime investigations under official by- 
line, if possible 1000-5000, stressing mystery, detective 
work. James Stewart-Gordon. 3c to 4c; photos $5, Ace 
Leading Detective Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact articles on crime cases 
with mystery and good detective work, 1500-5000. Official 
by-lines preferred. Robert E. Levee. 2c up; photos $3 
Acc 
Line-Up, 114 E. 32nd St., New York 16. Same require- 
ments as Police Detective, only all stories must have a 
preliminary editorial paragraph pointing out that crime 
does not pay 
Master Detective (Mactadden), 205 E. 42nd St., New 
York 17. (M-25) True crime stories 4000-7000 Joan 
Shuttleworth dSc-4c; photos $4-$8, Acc. (Send for Hints 
Booklet.) (This magazine, in September, 1950, will be re- 
named Saga. Note market listing for Saga.) 
National Detective Cases (Postal Publications, Inc.), 350 
Sth Ave., New York 1. (Q) Fact articles on crime cases, 


MERIDEL LE SUEUR 


Learn Basic Structure in Writing as an Art AND 
a Croft 
by personal criticisrn and collaboration, 6 times in Best 
Short Stories of Year, Contributor to leading magazines, 
Author of ‘‘North Star Country.” 
Children’s Books. Write Box 3190, St. Paul, Minn. 
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EASIEST WAY TO MAKE $1 to $10 DAILY 


WRITING FILLERS 
The New 1950 Revized Course & Markets 


No long training or professional style and plotting 


echnique is needed. You may write that which wil 


sell the day you first study the course. Shows how 
o write jokes, news items, juvenile stories and arti- 
cles, household hints, etc. Special sections for sports- 
men, housewives, humorists, etc. Contains samples of 
yublished fillers Complete with latest list of over 
150 filler markets and rates. Included, a month o 


1e!p on up to 1500 words of your short items if you 


order now. Return this ad and $1.00 today! 


WILL HEIDEMAN 


211 S. Vatley St. New Ulm, Minn. 


1 


1 


| 14 1435 Second Ave. 


“POETRY. BOOKS (cloth) $129. 50 


| Have your books published not just printed. There | 
s a difference. Novels by special arrangement | 
| Misc. Books. 10,000 book accts. Ref. Dunn &| 
| Bradstreet. 6 weeks delivery on small books, 


THE STORY BOOK PRESS 


Dallas 10, Texas 


MANUSCRIPTS TYPED 


) Promptly, efficiently on good quality Bond. ¢ 
y Minor corrections if desired 
) extra first and last pages. Mailed flat. 50c 
) per thousand words. 


JOHN C. GIBBS, General Delivery 


Union City, Tennessee 


Carbon copy, ¢ 


( 


| 


|A client writes:* 


| Reading fees: 
and up to 10,000, 50c per thousand; 
40,000, $7.00; full length novels & plays, 
| Manuscripts typed, 20c per page. 
| with each ms. please. Send for FREE BOOKLET 


910 Riverside Drive 


NEED WE SAY MORE? 


Novels — Short Stories — Articles — Plays 
Write for er and a read by 
oadway produce 
ANALYSIS. — CRITICISM — GUIDANCE 
REPRESENTATION 


‘To The New Writer.” 


NEW YORK LITERARY AGENCY 


“You are the first agent—whc 
ever did anything constructive for me. All other. 
| went off on a tangent with beautiful theories 
none of which were practical.’’ *(name on request) 


$2.00 up to 5000 words; over 5000 
10,000 te 
$10.00 
Return postage 


New York 32, N. Y¥ 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 
AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 

stories ... articles... serials .. . series 

Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentols of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


7016 Euclid Ave. 


WILL HERMAN 
Room 328 


Cleveland 3, Ohio 
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1500-2000. Official! 


with mystery and good detective work ; 
2c up; photos $3 


by-lines preferred. Robert E. Levee 
Acc 

Official Detective, 400 N. Broad St., Philadelphia 30 
(M-25) True detective crime-detection stories 5000-7000, 
photos. H A. Keller. 2%2c, Acc. 

Police Detective, 114 E. 32nd St., New York 16. Curre=t 
true crime stories to 5500, with photos of people, both 
criminals and detectives, involved. Ruth Beck. 

Real Detective (Hillman), 535 5th Ave., New York 17 
True illustrated crime stories 5000; official by-lines pre- 
ferred but not imperative. Everett Meyers or Ernest Hen- 
shaw, Co-eds. 2!2c up; photos $5, Acc 

Revealing Detective Cases (Close-Up, Inc.), 241 Church 
St.. Mew York 13. (Bi-M) Sensational fact detective cases 
with weird settings or fast-moving stories with good detec- 
tive work, 3000-5000. Milton Luros. 2c up, Acc.; photos, 
$3, Pub 

Smash Detective, 114 E. 32nd St., New York 16. Crime 
stories of especial violence; confession-type stories and 
exposes Foreign stories O.K., providing they have all 
the other elements. Ruth Beck 

Special Detective, 114 E. 32nd St., 
requirements as True Crime. 

Startling Detective (Fawcett), 67 W. 44th St., New York 
18. (Bi-M-25) Factual crime material, current or older 
4000-6000; shorts 1000 Hamilton Peck 3c up; shorts 
Sc, Acc photos $5 each, Pu 

Ten Trve Crime Cases (Postal Publications, Inc.), 350 
5th Ave., New York 1. (Q) Fact articles on crime cases, 
with mystery and good detective work 1500 to 5000. Offi- 
cial by-lines preferred. Robert E. Levee. 1'2¢c up; photos 
$3, Acc 

True Crime, 114 E 


New York 16. Same 


32nd St., New York 16. (M) Cur- 
rent or classic crime cases; by-lined editorials by a name 
crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; personality pieces, or profile on 
famous detectives and law-men instructive crime detec- 
tion articles; photo features fillers, cartoons, crime 
puzzles, games, etc. Ruth Beck 

True Crime Cases, 2382 Dundas St., W., Toronto 9, Ont 
Canada Actual crime stories, Canadian locales, recent 
date, with photos, 3000-4500. O. Ryan Ic, Acc 

True Detective (Macfadden), 205 E. 42nd St., New York 
197. (M-25) True detective, crime stories with actuel 
photos, with or without official by-line, 7000. Send tor 


Hints Booklet. John Shuttleworth. 3c-5c: photos, $4-$8, 
c 


True Police Cases (Fawcett), 67 W. 44th St., New York 
(Bi-M-25) Detective stories to 8000: fillers 500- 
cartoons Sam Schneider Stories 3c up; fillevs 


Uncensored Detective (Hillman), 535 5th Ave.. New York 
(M) First-person stories by persons involved in cur- 
rent crimes, 5000, particularly convicted women crimina!s 
Query. Everett Meyers or Ernest Henshaw, Co-eds. 2!2c¢ 
and up, photos $5, Acc. 

Whisper (Harrison Publications), 201 W 
York 19. (Bi-M) True-fact tabloids, 750-1000 
$50 (Extra for photos), Acc 

Women in Crime, 114 E. 32nd St., New York 16. Crime- 
detective involving female crimina!s Cases of 
especial violence Stories involving models (Hollywood 0: 
theatrical backgrounds) are naturals. Good pictures. Con- 
fession-type stories and exposes. Ruth Beck 


52nd St... Nev 


Nils Larsen 


stories 


Video Magazine, Norman Reissman, edi 
tor, SOO N. Clark, Chicago, is a new maga 
zine in a new field. Phe need is for timely 
news PV, personality or satirical 
articles on EV, short fillers of approximately 
200 words on anything with unique TV an 
gle, and unusual photos of TV personalities. 
Payment is on 
word, photos $5: increased rates are prom 
the third issue. 

| 
magazine of 
market for 
Lhe 
novelettes, 
at Il, cents, on acceptance, 


items on 
acceptance at bo cent pel 


by 


detective tic 
well 


Scarab, a new 


tion, is im the Stories of 
to 30.000 


paced, realistic 


desire tor 
Payment 
Black 
Press is the publisher, at 104 Sth Ave. 
York 11, and Joe Callanan is editor. 


words. 

Starts 
Horse 
New 
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$O IT AIN’T FUNNY 


(Continued from Page 13) 


And what do girls bring to mind? Well, 
humorists want jokes. Girls want men. What 
have we now? “Most girls do not want to 
improve on the fact that there’s a man for 
every girl. They just want to get in on it.” 
By the same token humorists do not want to 
improve on the fact that there's cash for 
original jokes. They just want to get in on 
it. You can, too, through the simple process 
of restyling, revamping, and reslanting what 
you read. It’s nothing more than taking an 
old car, turning back the speedometer just 
like a woman does her age, and giving it a 
new coat of paint. 

person must be pretty thirsty today 
to enter a tavern and put up with television, 
shuffle boards, and juke boxes.” (“Wake,” 
Chicago Tribune.) When | had that pub 
lished, a reader, obviously not a member ol 
\lcoholics Anonymous, wrote me critically: 
“You must be pretty hungry to write stull 
like that.” 

But at least it proved that 1 was being 
read and editors pay generously for ma 
terial that is readable. And VIL continue 


YOUR MANUSCRIPT 


Edited for spelling, punctuation, compounding, rear- 
rangement of awkward phrases, etc., and typed on 
good bond with one carbon 
$1.00 per thousand words 
Extensive revision and rewriting by arrangement 


R. K. SHIPLEY 


2979 Frankford Avenue Phi'ade'phia 34, Pa. 


“SPLENDID!” Says Leading New York 
Publisher of Tooker Assignment 


Two of My Ghosted Books 
Have Sold Over 10,000 Copies 


Now A COMPLETE SERVICE 


Outstanding Ghosting; Competent, Sym- 
pathetic Revision; Creative Criticism; Sales 
Offer in Cooperation with New York Agents. 

More than Twenty Years’ Experience as 
Magazine editor, successful free lance, critic 
and publisher. Author of “The Day of the 
Brown Horde” and numerous other books, 
short stories, articles, own and collaborative. 

Consideration Reading 41.00 each for short 

stories. Covers sales offer if salable, brief cri- 
ticism, or suggestion of further work, separ- 
ate fee to be arranged. Books $5. 
My technical books ‘Writing for a Living’ (clotr 
207 pages) $2.50; ‘’How to Publish Profitably’ 
paper) $1.00 ‘Atomic Short Story Technique 
paper) $1.00 


RICHARD TOOKER 


P.O. Box 148 Phoenix, Ariz. 


Author & Journalist 


scratching and occasionally come up with 
bright little gems like this: “It's love when 
you feel vour girl is taking dinner with you 
And it’s fun when vou 
with vou (a 


and not from vou.” 
feel the editor is laughing 
check) and not at vou (a rejection slip) . 


WHAT YOU KNOW 


(Continued from Page 9) 


“word” and your 
while. But 
them 


And then you get a new 
stories list the other wav for a 
finally, they will balance 
selves out. Believe me, with all its ups and 


day, 


downs. I see nothing but sunshine ahead in 
this business. .\ few will get tired and quit 
ind some will take jobs with steady in 
But for those of us who stay around 
to discover eventually just how much wo 
really know, every day can be Christmas. 

Roderick Lull, after reading story of 
mine the other day, “You did every 
thing but dynamite the horses” Well, that 
was an old and now familiar warning. Keep 
that story line direct and simple. TE went to 
work on it. listened to my friends, top 
notch slick writers. I that 
stories of theirs of which they were particu 
larly proud always had the same tag: simpli 
citv. “The last scene is terrific.” they say. 
‘Here you expect him to rush in and just 
tear hell out of evervthing and instead he 
just stands there and says, “All right. Don't 
cry, Joe.” Gad what a scene.” say my triends. 
Wiping tear from their “What 
strength! What utter simplicity!” 

And guess they've got something there. 
I'm working on it. Steve McNeil, the Post 
flash, Roderick Lull, of and 
slicks, and myself, were having lunch at the 
Press Club of Oregon the other day. We got 
to talking about this simple story line and 
came to the conclusion that nothing much 
needed to happen ina story if we had char 
ters we cared about in a situation we cared 
tbout, put them on rails and brought them 
to an inevitable conclusion. was basking 
in a new version of “the word” when M<« 
Neil said to me, “Sav, how about that story 
vou just sold to dinerican?” 
savs trving to appear 
that Oh, it 


COMES, 


said, 


discovered 


cre. 


anthologies 


‘Let’s see now,” 


nonchalant. “Oh, one! opens 


AUTHOR'S EDITIONS 


Have your poerns, essays, etc privately printed 
in attractive book form. Reasonabie pres for 
smali, fine editions 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


ae 


ARE YOU HAUNTED? 
By A Phantom Story Idea? 


L 


Here is the GHOST to write it for you. 
Many hover in the region of Hollywood. 
We maintain a staff of GHOST WRIT- 
ERS, revisionists, Critics, and such. 


HOW WE WORK WITH YOU 


We read, criticize (see below) Revise 
all types manuscripts; give instruction. 
On ghosting and heavy revision you al- 
low our writer an extra percentage of 
sales price, in addition to cash fee. We 


engage a ‘‘name”’ writer, thus vastly in- 


creasing prospect of a sale 


1000 
Fees 


RATES for criticism: 50c per 
words; minimum, $2.50 per ms. 
for other services —— revision, ghosting, 
Please write 
Est. in Holly- 


etc.—based on help needed 
details. Will send circular. 
wood 10 years. 


H. D. BALLENGER 


1509 Crossroads of the World, 102-A 
Hollywood 28, California. 


“ADVENTURES IN FREE-LANCEZ 
NEWSPAPER FEATURE WRITING” 


The author of this 15,000-word booklet has had 
ne success in putting his hobbies of writing 
photography to work for pay, and recounts 
experiences to show- how YOU may do the 
came thing. “Extremely interesting and helpful,” 
says managing editor of A&J. It will be sent 
nostpaid for $1.00 
Holden * Bookseller * Germantown 3, Tenn. 


WRITING FOR THE JUVENILES 


ts easy, profitable and plea 
market open to beginning writer 


ind the only 
cne where you can EARN AS YOU LEARN! 
One of my graduates sell: than $1 
worth of stories and articles monthly. My spe 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 

MAITLAND LEROY OSBORNE 
23-A Green St. Wollaston 70, Mass. 


more 
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with a marshal who has heart trouble. If he 
carries out his duty, he'll die of a heart at 
tack. 

“So what happens?” asks Lull. 

“Nothing,” says I. “He dies.” 

And there you are, right back to the single 
story line, the narrative hook, the interest 
ing characters, and, although few of you will 
believe this vet, I fear, because I myself still 
haven't had the real “word” on it, the theme. 
And after you get that one set you might 
play around with symbolism—. 

But it’s all there and it’s all simple when 
you're ready for it. Just stir well, often, and 
let season quite a while, and everything Is 
going to be all right. It’s such a good feel 
ing when vou get “the word.” Why, just a 
few months back I thought a really epi 
western was 50,000 cows going to Abilene 
Now | know it is much more epic to have 
just one lone cow going to Abilene. F special 
ly if it is a pregnant cow. 

WHO SHOULD WRITE 

(Continued from Page 10) 

as writers’ magazines. | began to read them. 
When | married, my husband bought me a 
typewriter, and IT wrote a “Pageant ol 
Spring” for children. [ sent it to a national 
educator’s magazine and received S& for it. 
I bought a littl bit of art for our living 
room, a little figurine named “Good Fairy.” 


My writing was to be for fun, not for bread, 
had taken me six 
weeks to write that pageant and I dec ided 
that eight dollars was not very big pay. The 


at this stage, anyway. It 


magazine featured it and “nade a booklet 
reprint because of the denfand of teachers 
for it. Later I worked with my husband in 
the public 
and produced that pageant with two hun 
dred children, and repeated it a year Tater 


schools as oa supervisor, 


LITERARY AGENTS FOR 30 YEARS 
We sell books, short stories, articles, plays, ra fio | 
scripts. Verse also considered. Editing, revision, | 
criticism. Beginners welcomed. Personal represen | 
tation for established authors. Write for informa 
tion and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N.Y. 


roe 


rejection-dejection? We 

with our friendly, com 

US. Rates: 

3 poems per submission, plus 

Batches, straight 3 for SI plus 
Book lengths on request 


THE POETRY CLINIC 


Box 352 


Suffering from 
can help you 
prehensive criticism 


Roseburg, Oregon 


in another school. Who said eight dollars 
was all I received? It was glorious fun pro 
ducing the work of my own imagination. 

This led to writing and producing and 
publishing, not only pageants for small 
sums, but also articles about pageantry for 
children. These articles were featured in 
many music and educational magazines. 
None paid me over $25, but I enjoyed the 
results in way of fan letters and helps for 
other teachers. The total checks received 
from this type of writing was less than 
$500, but that does not measure the values 
from this phase of my writing. 

In the field of verse I began with county 
papers “for free.” then the educational mag 
azines for low pay, better pay from farm 
papers, and sold some forty “Starbeams” for 
that column in the Kansas City Star. A few 
to such small nationals as American Baby, 
Irmy Laughs, and the Springtield Republi 
can newspaper. The least I received was 
51.50 for a series of nature verse to a pri 
mary publication, and the most was $12.50 
from a farm magazine. But the most pleas 
ure from any one poem came from “The 
Child” which never earned me a cent, but 
was used by a speaker at a banquet at a 
state niecting of teachers, later published in 
large type on the inside cover of Kansas 
Teacher. | saw it framed on a_ teacher's 
classroom wall where no one knew me. It 
was requested by a book publisher to be 
used on a flyleaf on a book, and ten years 
ifter it was published it was used in a series 
of speeches by a president of the Kansas 
Leachers’ Association. No money but a lot 
of wonderful thrills because writing is my 
hobby. 

In the field of artide writing and editing, 
I have collected the best. checks. Country 
Gentilevan published articles for three years. 
Phev were written from a farm woman view 
Those checks were from $75 to S100 
each. Lhe old Scribner's carried one at $100. 
“tude, Instructar, School Activities, High 
School Journal, American Childhood, Pro 
gressve Larmer, Farmer's Wife, Woman's 
Home Companion, Kansas Teacher, Jack 
and fill are some who bought articles at 
from Ss to $25. My alumni 
association of Kansas State Peachers College 
has paid me tees for editing and writing for 


point. 


prices own 


TYPING SERVICE 
MANUSCRIPTS, ARTICLES, LEGALS, LETTERS, 
FORM LETTERS, LABELS, REPORTS, POETRY, 
FILLERS, JOKES; also ADDRESSING and STUFF- 
ING. By expert. Quick, dependable, reasonable 
Rates on request. References 

MARY LEE KAEMMERLE 

Rt. 9, Frankfort, Kentucky 


Author & Journalist 
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The Alumnian, the alumni journal of the 
college. The fees, though small, have been 
constant over a period of years and have 
amounted to one hundred to two hundred 
dollars a vear. 


Some of the things that a woman who 
chooses writing as a hobby, along with het 
career as a wife and mother, should decide 
early are these: first, place writing strictly 
in a hobby and do not envy persons 
who have decided to follow it as a fulltime 
career. Second, never try to write when your 
conscience tells you you are neglecting the 
family duties. Thirdly, do not believe that 
writing will bring results unless you have 
a Wholesome respect for the rules of the 
game, unless you love to write, and unless 
you can approach it with enthusiasm. 


Now, 


written 


class, 


for today. I work on fiction. [ have 
150 stories and sold one in ten! I 
have written three novels, and have a nib 
ble on one. But as I grow older I find the 
study of fiction as fascinating as the 
of it, and wouldn't trade my hobby for 
any other that IT know. [ hope to be at it 
for another quarter century, even alter the 
rocker is my chief place of business. 


writing 


LeNA Martin Stiri 


Fditor’s note: Addresses for magazines 
mentioned in these articles may be found 
in our Quarterly Handy Market List in this 
issue or the Specialist list in the August 
issue.) 


| TYPING FOR AUTHORS 

| Prices .30 per 1000 words with carbon copy 
furnished of all work, no spelling corrections 
With spelling corrections .50 per 1000 words 


HEUERMANN ADDRESSING SERVICE 


Peoria 6, | 


“107 An Ann St. 


(OSS SSS SS 


at I'LL DO IT FOR YOU 


Sick of reiects? | have ghost-written millions of 
words of stories, articles, books, for hundreds of 
satisfied clients. ! may be 
your name in 
material 


able to help you see 
print and make money on your 
Reasonable rates. Particulars FREE 


WILL HEIDEMAN 
Dept. A, 211 S. Valley, New Ulm, Minn. 


MYSTERY WRITERS 
Personal Sa'es He!p On All Branches 
Of Detective and Mystery Writing 
Send for details and free copy of WRITING AND 
SELLING MYSTERY STORIES 


JOHN M. MURPHY 


6 Luttrell Avence Toronto 13, Canada 
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MOSTLY PERSONAL 


(Continued from Page 35) 


too, when they place one length with a maga- 
vine only to find that length no longer de 
sired a few months later as magazine poli 
cies change. Readers are urged, therefore, 
to use always the latest and most up-to-date 
printing of the Quarterly Handy Market 
List to cut to the minimum any loss of time 
and postage in submitting to markets closed 
to a particular script. Careful watching of 
the changes in the lists and month-to-month 
examination of “What the Editors Want 
Now” can prevent many and_ heart 
aches and lead to many sales which might 
otherwise be miussed. 

Veteran writers capitalize quickly on these 
John Wilstach, professional for 


losses 


changes. 


REMEMBER THE NAME 
MILDRED I. REID'S WRITERS’ COLONY 

For a profitable vacation in N.H. with priv. instr. room, 
meals. REMEMBER MY NEW NOVEL—‘The Devil’s Hand- 
maidens’’ for proof that I can practice what I teach by 
lail MY SEVEN BOOKS 

Writers: Here's How! (Basic Technique) 
Writers: He'p Yourselves! (Formulas) 

Writers: Let's Plot! (Plots for everything) 
Writers: Make It Sell! (Advance Technique) 
Writers: Try Short Shorts (8 types explained) 
Writers: Learn To Earn! (New approach to writing) 
-The Devil's Handmaidens (Life and love in 1692) 

MILDRED I. REID, Contoocook, New Hampshire 


GIVE YOUR STORY 
originality * brilliance 
intimate work with 


strength 
Twelve years of 
writers have taught me that somewhere 
in every story is an “idea of gold,” origi 


4 


ral, valuable. 

i SPECIALIZE 
in finding this vital idea in 
and giving it the best in plot, style and 
appeal; building it into the story you 
have dreamed that some day you would 
write. 

The cost is $4 for any short-story 
(Other lengths by arrangement) 


PROMPT SERVICE 


BAYARD D. YORK 
204 Raymond Rd., W. Hartford 7, Conn. 


your story 


I Want to Contact 
New WRITERS 


who are interested in cashing checks of $1 to 
$100, offered every day. The easiest way to 
write for pay. No previous experience ne cessar § 
Send for FREE DETAILS. No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Blidg., Colorado Springs, Colo. 
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thirty years who has been contributing some 


helpful ideas to other writers through our 
“Tips from Our Readers” columns, recentls 
wrote: “First saw about new mag Saga in 
A&]. Contacted David Dressler, editor, on a 
circus piece, and wrote and sold ‘Five Wiz 
ards in Three Rings’ months before the new 
mag hits the stands; and at a very good rate, 
too. Just finished a new novel, Night Club 
Girl, and have interest already from a book 
publisher you quoted.” The moral is plain 
to see! 
AS: 
— Ac 

We have been pleased with the response 
April editorial-column request that 
problem “Who Should 
replies, we are also 


to our 
we dig into the 
Writer” From. early 
pleased to present four challenging views in 
this issue. 

Honor spot for the issue goes to the fine 
piece by Thomas Thompson, fast-coming 
professional western writer from Portland, 
Oregon. leating through few 
magazines on the stands last month would 
have found Thompson's story in) American 
somewhere near the rack which held his 
leading novel in Dime Western; there were 
probably more, but we spotted those two 
right off! 

Thomas Thompson put in some of his 
schooling to Catharine Barrett, successful 
teacher of writing for various colleges in 
the Los Angeles area. Catharine is running 
a poll of her students and finds that these 


® Rapid Reliable Reasonablee@ 
“4 A COMPLETE TYPING SERVICE 4 


Experienced Authors’ and Playwrights’ typist. Plays a 
@ Specialty A-1 workmanship at low rates Average 
three-act play, original and two carbons, bound in®@ 
leatherette, $10.00. Other material 10c a page, with 
one carbon. Years of protessional experience 

RUSSELL MANUSCRIPT SHOPPE ® 

Mayme A. Russell, Mgr. Boscobel, Wisconsin 
Formerly of Chicago bd 


SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
lane to help lonely, refined, marriageable men andwomen 
find compatible friends. Discreet, confidential service 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


students sold close to $10,000 worth of ma 
terial during the time they were in her class 
es; many have been doing extrenely well 
ulterwards, Her contribution to this 
issue, “Obsession.” introduces series olf 
four artides on writing fiction, 
which will be collected with other material 
into a small book, The Character Emerges, 
which 4&7 will publish in September as the 
lirst of a new series of important books tor 
writers. 

Joseph Salak, of Chicago, wrote a popular 
artidde on “Seasonal Writing” for our March 
issue, 

AND THE WINNER ... 

“Looloo Buys” “Shop Purrs” 
lees” these are just a 
thousand entries de contest to name 


the Classified advertising depariment, on the 


Opposite page. 


Loo. 


some. ol 


— ‘Script 


taste of almost a 


For a month (the contest Closed fume 1) 
your editors have considered, discussed, de 
bated the tlood of clever origina 
tries that have made the judging interesti 
if mot easy. 

Phe first prize, a year’s subscription for 

J and a copy of Words Into Type, 
oes to J. L. Currie, 1268 Inverness Drive, 
Pasadena 2, Calif, who submitted “Adeas,” 
the new name of the classified section. 

Second prize, a copy of Schover’s Vital 
Inniversaries and a vear’s sub ts being sent 
to Florence FE. Bail, of Loveland, Colo., for 
her entry, “Here Buy.” 

Loutse Dyer Harris, of Newtonville, Mass.. 
{2-] tor her en 


I. 
> 


will receive a vear’s sub for 
try. “Good Looking.” 
not announced previously, the 
editors are forwarding notes of hono, able 
mention with gift books to the following 
contestants: Pauline Ferrero, Mrs. Harry Q. 
Wolt, Bob Downer, Joseph C. Salak, Perry 
Grant, Mabel A. Pump, Vitaline  Jodoin, 
Estelle A. MeCrav, Elsa F. MacMillan, Ann 
Reid, Catherine Gibbs, and Frank Stephen. 
‘What were some of the original and care 
fully thought-out entries: Here are a tew 
of them: “Situations (Mail), “Writers 
Mark-it.” “Girls Buys,” “Brain Sells,” 
‘“AD-vantages,” “Buy the Way,” 
Chances,” “Sale On.” “Classi-finds,”’ 
libs.” “Trade Wins,” “Writers” 


ts.” 


and 


Nug 


SHORT STORY WRITING 
SIMPLIFIED 
Short Story Writing Simplified 
For busy people with a Want-To-Write 
eyearning. Price $5.00 for complete ALL-IN- 
SONE Course. 


> R. W. CADMUS 
@3817 San Pedro Tampa 9, Floridae 


Author & Journaltst 


tree proche’ 
uwe con pubis” your pook 
how we nov? 
overt 300 new 
e 
e 
e 


the reader and writer, an op- 
cents, to air your wares, from 
worth. Your wares may be of 
— publishing venture, boox 
Fanny's quill anything 
you might want to se’l Or you may want something 
that one of the readers has stuffed away in mothba!ls 
an orig-nal Renaissance Ms., an interesti ng pers sonal 
letter to come your way now and ther wel t 
anything Then, too, maybe you'd like to say 
thing to al! of us get it off your chest 
is the place for it Taboos? One AAJ 
the lines here be in good taste. Literary critics and 
agents, typists, stationers, and those who offer cor- 
respondence courses have found advertising space 
elsewhere in the magazine. Rates here run 7c a word 
for the first insertion and 6c after that, for the same 
copy. Copy deadline is the first of the month pre- 
ceeding pub‘ication., Address correspondence to ADEAS, 
AUTHOR & JOURNALIST, Denver 10, Colorado.) 


PERSONALS 

SOMEONE TO CARE—That universal need. Join TY 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 

YOU CAN KNOW YOUR CHARACTER traits and 
whether you possess talent. Your handwriting tells. 
know yours, use yours to succeed. Send $1.00 and 
pase of your handwriting for general analysis to- 
day, to Betty Kennedy, C.G.A.P., 826 West Eighth 
Street, Los Angeles, Calif. 

RELAX AND WRITE at the foot of snow-capped 
Long’s Peak, 20 minutes from Estes Park or Uni- 
of Colo. Completely modern light-housekeeping 
cabins on a trout stream, modest rent. For details 
write or wire Kelso Lodge, Lyons, 

olo 

ARISE "ve. FAITHFUL. Abolish wars by 
Democrecy’s Mule to Constitutional 
“Mothers of American Independence” 
done. Factually constructive 32 page 
$1.00. P.O. Box 1734, Albany, New York. 

MAGAZINES 

CONTESTERS! “CONTEST FLYER” IS THE HELP-FULL 
CONTEST BULLETIN! Send dime for sample issue. 
Fiyer, Box C, 687 Morgan, Camden 4, New Jersey. 

AUSTRALIAN MARKETS wide open for American 
writers. Detailed requirements, $1.00. FACTS 
ABOUT AUSTRALIA, three questions, $1.00. Miss 


(ADEAS offers you, 
portunity, for a few 
one line to 50 words’ 
a miscelianeovs nature 
exchange, your Aunt 


returning 
Pastures. 
it can be 
booklet 


Margcoret Wellmen, P.O. Box 18, Tighe’s Hill 2N, 
N.S.W., Australia. 

THREE COMPLETE A&J VOLUMES—1946, 1947, 1948 
—only $7.20. Pompa, 1526 38th Ave., San Fran- 


cisco 22, Calif. 
SERVICES 

PHOTOGRAPHS FOR WRITERS. Reasonable. 
Photos, 3702 Lakewood Ave., Chicago 13. 

ATTENTION GAG WRITERS ... Are you receiving 
checks or just corny rejection slips? If it is the 
latter then it is your own fault for the market is 
wide open for GOOD HUMOR. Why not send me 
a sample of your work. | will not just criticize it 
but | will help and show you how to make it click. 
My fee is $1.00 a month. So don’t do it the hard 
woy. Let a man who has sold thousands of gags to 
hundreds of magazines show you how it is done. 
Enclose return postage. Thomas (Red) O’Brien, 
THE HUMOR CLUB, 9418 North Mocrum St., Port- 
land, Oregon. 

FORMER SECRETARY of writers’ 
tailed outlines to ameteur writers’ groups which 
should prove helpful toward preparing for more 
interesting meetings. The outlines set up pro- 
grams which every writers’ group should have for 
stimulating literary sessions. This service extended 
for three dollars. ROZ ELLIOTT, 5728 S. Clare- 
ment Ave., Chicago 36. 

YOUR LETTERHEAD tops off the presentation of your 
manuscript. Let me do three letterhead designs 
just for you. Choose the design you want and gain 
extra attention from editors. Send $3.00 to Ben 
Price, Jr., 103 East Daniel, Champaign, Illinois. 

1F YOU CAN TRACE OR COPY simple cartoons, you 
mcy earn up to $45.00 weekly, spare time, home 
or office, in a New Duplicating Service for Adver- 
tisers. Particulars free. Cartoon-Ad-Service, Argyle 
19, Wisconsin. 

WANT TO WRITE PROFESSIONALLY and thereby se!) 
as quickly as possible? Find answer my ad, this 
magazine, page 25. NATALIE NEWELL, Ghost- 


writer 
MARKETS 
“PEN MONEY,” a book listing hundreds of markets 
and contests for filiers and other bricf contribu- 
tions of all types. Send 50c. Freese Publications, 
Upland, Indiana. 


Paul's 


clubs will send de- 


101 CASH MARKETS for all kinds of Poems 25c. 57 
Markets for Greeting Card Verse 25c. Short Para- 
graphs and Filler Markets 25c. Writers Service, Box 
1355, Ludbock, Texas. 

NEW FOLIOS! 125 Paying Markets for Poetry and 
Greeting Card Verses—25c. 100 Markets for Hu- 
mor and Cartoons—25c. 100 Markets for Fillers 
and Short Items—25c. 100 Markets for Short 
Short Stories—25c. Selling Tips, Submitting instruc- 
tions, included free. Complete Research Services. 
H. Bierman, 4746 Berryman Ave., Culver City, Calif. 

MARKET LIST for quality stories and poems has been 
hard to get. Now up-to-date list available for 25 
cents in coin, Includes a page of special offers on 
writers’ books. Ralph and Vernie Books, 2600 So. 
Clayton, Denver 10, Colo. 


INSTRUCTION 

USED COURSES AND INSTRUCTION BOOKS on writ- 
ing, bought, sold, rented, cnd exchanged. Money 
back guarantee. Smith's, 84 Washington, Peabody, 
Mass. 

“3—FOR—1 SALE!” See ad page 20. 

HOW TO BUILD UP A STORY—helpful, detailed, in- 
structive 6000-word treatise for beginning writers 
tells step-by-step procedure. Forty cents postpaid. 
Osborne, 23 Green, Wollaston, Mass. 

SHORTHAND IN ONE WEEK! Easy longhand system. 
Self-instructor. For quick notes of stories, note: 
lectures; also for stenographers in business. $1.50. 
Free literature. Taught ot Chautauqua. Zinman, 
215-A 91 St., New York 24, N. Y. 

THE PLOT BOOK. Make your own. Create original 
plots from published stories without plagiarizing. 
Makes writing simpler, easier. Folio shows how. 
Price, 50c. Writecreft Service, Gurnee 2, Ill. 

SHORT FEATURES THAT SELL QUICKLY. Where to 
get, how to write, where to sell. 25c. 3c stamps 
or coin. Writecraft Service, Gurnee 2, Ill. 

$10 A WEEK writing poems. Instructions and markets 
sent for 25c. Charles Olive, 315 Third St. West, 
Willmar, Minn. 

SAMPLE COPY “Amateur Camera-Journalist & Feature 
Writer’ 25-cents. Holden, Bookseller, Germantown 
3, Tennessee. 

CONSIDERING STARTING A COMMUNITY PAPER? 
Send $1.00 for folio outlining plan of procedure, 
Fred ag ig Dept. N, 33 West 16th St., New 
York 11, 

TEACH- YOURSELF WRITING COURSES & Books, new 
& used, bargain prices. W. Heideman, New Uim, 
Minn. 

A UNIQUE PLAN for Amateur Writers ONLY. No 
re'ection slips. No advertisina. Not Mail Order. 
Work from your home. Typewrifer only needed. 
Only one wrifer to a locality. Complete Plan $1.00. 
Plan exactly as represented or your money back, 
B. Hall, 332 West 5th Street, Room 5A, Jackson- 
ville 8, Florida. 


BOOKS 

BARGAIN USED-BOOK PACKAGE, five fiction for only 
$3.00. Atherton, Deeping, Norris, Parker, Tarking- 
ton, Wright, etc. STONE BOOKS, 851 Stone Ave., 
Brooklyn 12, N. Y. 

ANOTHER A&J SPECIAL. 32.8 cubic inches of LITTLE 
BLUE BOOKS (11 books), covering manuscript 
preparation, poetry, grammar, short stories, etc. 
Of great help to writers. Postpaid, only 50c. 
AUTHOR & JOURNALIST, Denver 10, Colorado. 

CARTCON GAG WRITER. ‘Cartoonists Bible’ $2.00. 
Don Uich, 123-35 82 Rd., Kew Gardens, N. Y. 

WHO SELLS STORIES? Characters, if built plausibly! 
“Handbook of Emotions,” $1.00. Over 500 reac- 
tions, alphabetically. Humanity Studies, 164 Cedar 
Grove, New Bedford, Mass. 

OPPORTUNITIES 

BOOKLETS MADE out of your used greeting cards as 
keepsakes. 25¢ each booklet. Lucie Steele, Espa- 
nola, N. M. 

TELEVISION NEEDS WRITERS. Get in this well-paying 
market now. Complete details—how to prepare a 
TV script-—-where ond how to sell. Only $1. TV 
oa Dept. J-1. 9 Sutter Street, San Francisco, 

alif. 

$250 WEEK Reported. Free illustrated book ‘505 Odd 
Successful Businesses.” Work home. Expect some- 
thing odd. Pacific-E, Oceanside, California. 

DICTATE YOUR STORIES on wire recorded Dictascrib- 
er. Starts, stops instantly. Spool takes full hour 
dictation, plays back clearly. liines cost us fran- 
chise and we will ship you $320 Dictascriber tor 
only $200. This is guaranteed new machin . Bank 
refercnce for our integrity. Write Poul Daines, 207 
S. Fra: kl'n, Saginaw, Mich. 

GUARANTEED TYPEWRITER RIBBON RENEWER! 
Year's supply, 50c! Hirsch’s, Spring Valley, N. Y. 


ARE YOU 
Almost 


SELLING? 


IF editors’ checks are not rewarding 
your writing efforts, there must be a 
reason. Editors aren’t arbitrary—they'll accept any GOOD manu- 
script. 


Knowing the demands of editors is my business. | will point 
out the sales preventing flaw (or a dozen of ‘em) in your script 
and save you the dismal routine of collecting rejections. Since 
I'm interested in the sales possibilities of your material I'll not 
only tell you what is wrong but will give you detailed re-writing 
instructions. 


Send your script TODAY for my Collaborative Criticism (at 
mere reading fee rates) and get detailed, constructive re-writing 
advice. 


RATES: PROFESSIONALS: 10% commission on sales, if you've sold a 
minimum of $250 within the last year. NEWER WRITERS: $1 per thousand 
words or fraction thereof to 10,000 words, then 50c per 1,000 words—enclose 
fee with each manuscript. Minimum fee per script $3. Fee always refunded on 
sale of ms. BOOK MANUSCRIPTS READ WITHOUT CHARGE. 


PERSONALIZED SERVICES. INDIVIDUAL COACHING PLAN—Personal 
supervision of output at reasonable cost for limited number of sincere writers. 
REWRITING AND GHOSTWRITING—professional revision or creation of your 
novels, non-fiction or stories. 


Write TODAY for full details. Booklet YOUR KEY TO SUCCESSFUL 
WRITING sent free upon request. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


Dept. AJ, 55 West 42nd Street, New York 18, N. Y. 
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